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Introduction

Sustainable financing of health services has become a critical managerial and social challenge, particularly under rising
treatment costs and expanding support needs. Donor participation is not merely a supplementary financial resource; it is
a societal capacity to improve access to care, equip medical centers, and support vulnerable groups. The main research
problem is how sensory cues and emotional storytelling can enhance health donors’ financial participation under
different identity conditions. This study aims to explain the effect of sensory marketing on health donors’ financial
participation, considering the mediating role of emotional storytelling and the moderating role of philanthropic identity.
The issue is important because ethical and effective fundraising campaigns require integrating sensory experience,
credible human narratives, and donor identity differences. Prior research has examined sensory marketing, emotional
storytelling, and philanthropic identity largely separately; simultaneous testing of the mediating mechanism and the
individual boundary condition in the health-donor context remains limited. The hypotheses posit that sensory marketing
affects emotional storytelling and financial participation, emotional storytelling affects financial participation, sensory
marketing has an indirect effect through emotional storytelling, and philanthropic identity strengthens these
relationships.

Methodology

This study is applied in purpose and descriptive-survey and correlational in method. The statistical population
comprised donors associated with Seyed Al-Shohada Hospital in Isfahan. Of 300 distributed questionnaires, 276 valid
responses were analyzed. Data were collected through a 20-item five-point Likert questionnaire measuring sensory
marketing, emotional storytelling, philanthropic identity, and financial participation. Content validity was assessed by
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expert review, and construct validity was examined through factor loadings, average variance extracted (AVE), the
Fornell-Larcker matrix, and HTMT. Reliability was assessed using Cronbach’s alpha and composite reliability.
Measurement and structural models were tested using partial least squares structural equation modeling (PLS-SEM) in
SmartPLS 4, while descriptive analyses were conducted in SPSS. Direct, indirect, and interaction effects were tested
using path coefficients, t-values, and bootstrapping. Cronbach’s alpha (0.772-0.862), composite reliability (0.756—
0.843), and AVE (0.573-0.829) indicated acceptable reliability and convergent validity.

Findings

The results showed that sensory marketing has a positive and significant effect on emotional storytelling; this means
that the stronger the sensory cues in communication with donors, the greater the capacity for emotional storytelling.
Emotional storytelling also had a positive and significant effect on donors’ financial participation, and sensory
marketing directly strengthened financial participation as well. The indirect effect of sensory marketing on financial
participation through emotional storytelling was also significant; therefore, the partial mediating role of emotional
storytelling was confirmed. In addition, philanthropic identity strengthened both the effect of sensory marketing on
financial participation and the effect of emotional storytelling on financial participation; that is, these relationships are
stronger for individuals with a stronger philanthropic identity. The explanatory, predictive, and fit indices were also
within acceptable ranges and supported the adequacy of the research model. Overall, all six hypotheses of the study
were supported.

Discussion and Conclusion

The results demonstrate that sensory marketing enhances financial participation both directly and through the mediating
mechanism of emotional storytelling, while philanthropic identity amplifies these relationships. Theoretically, sensory
cues activate attention and initial processing, emotional storytelling transforms sensory experience into personal
meaning, and philanthropic identity conditions the depth of processing and action. Practically, health-fundraising
campaigns are more effective when sensory cues are integrated with credible, human-centered narratives and when
strategies account for differences in donors’ philanthropic identity. Transparency, trust, and respect for beneficiaries’
dignity should guide message design so that short-term sensory effects do not erode long-term trust. Limitations include
the single-hospital setting, cross-sectional design, self-report data, and a sample skewed toward older donors with lower
formal education; future research should use multi-site, longitudinal, and experimental designs. Overall, the study offers
an integrated framework for designing ethical and impactful health-fundraising communications.
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