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Abstract

With the advancement of communication technologies, social networks have become an inseparable part of
people's lives. The present study investigated the effect of social media sharing on perceived risk and the
intention to revisit adventure sports tourism destinations. This research was descriptive-correlational in design.
The statistical population consisted of adventure sports tourists in the Dopolan region of Chaharmahal and
Bakhtiari Province, from which 300 participants were selected by using a convenience sampling method. Three
questionnaires were employed for data collection: (1) Social Media Sharing by Dedi-Oglu et al., comprising two
dimensions—collaborative sharing and non-collaborative sharing; (2) Revisit Intention by Munavar et al.; and
(3) Perceived Risk by Jacoby and Kaplan. Data were analyzed by using Structural Equation Modeling (SEM)
with the Partial Least Squares (PLS) approach. The findings indicated that perceived risk had a significant
negative effect on tourists' revisit intentions. Furthermore, social media sharing exerted a significant positive
effect on adventure tourists' revisit intentions, both directly and indirectly through perceived risk. According to
the results, sharing positive experiences on social media—whether by tourists or tourism destinations—can
influence tourists' behavioral intentions by reducing their perception of risk.

Keywords: Digital Interaction, Information Transfer, Social Networks, Visit Motivation, Risk-Taking, Risk
Perception.

Introduction

In recent decades, social media has become an effective communication tool influencing tourists' behavior and
destination choice. These platforms, by combining social interaction, real-time feedback, and visual content,
provide a virtual experience of a destination prior to the visit (Chen & Wang, 2021; Kim et al., 2020). Adventure
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tourism destinations, owing to their unique, thrilling, and sometimes risky experiences, have emerged as one of
the main trends in the sports tourism industry (Breivik, 2010). Such destinations play a significant role in
attracting tourists by offering exclusive opportunities for adventure (Beritelli & Laesser, 2018). However, the
inherently high-risk nature of these destinations can affect tourists' perception of risk and consequently
influence their visit decisions (Pappas, 2016). Sharing travel experiences on social media as an interactive
process facilitates the conscious exchange of information, feelings, and personal impressions among users.
This social interaction not only shapes new attitudes and expectations toward tourism destinations, but also
clearly links travel experiences to actual travel decisions (Ayeh et al., 2013). Given the widespread use of
social media, analyzing the effects of user-generated content sharing and perceived risk is crucial in
explaining tourists' visit behavior (Prayag & Ryan, 2021). Previous studies have shown that content sharing
can enhance tourists' revisit intentions; however, the role of perceived risk as a mediating variable in this
process has received less attention. Accordingly, the main research question was: How does the type of
content sharing on social media influence tourists' revisit intention toward adventure tourism destinations and
what is the role of perceived risk in this relationship?

Materials & Methods

This study was descriptive-correlational and fell within the category of applied research. Since the data were
collected in a real context from tourists present at the destination, the study was classified as a field study. The
statistical population consisted of tourists, who visited the Dopolan adventure tourism destination in
Chaharmahal and Bakhtiari Province in 2024. Based on Klein's (2012) recommendation for modeling studies, a
sample of 300 participants was selected and the questionnaires were completed by tourists by using convenience
sampling in both physical and electronic formats. Data were collected by using 3 standardized questionnaires:
the Social Media Sharing Questionnaire (Dedi-Oglu et al., 2020) with two dimensions—collaborative and non-
collaborative sharing; the modified Revisit Intention Questionnaire (Munawar et al., 2021); and the Perceived
Risk Questionnaire (Jacoby & Kaplan, 1972) adapted by Sundararajan et al. (2023). To ensure content validity,
the questionnaires were reviewed and approved by a group of experts. Cronbach’s alpha for each construct was
reported above 0.70, indicating satisfactory reliability of the instruments. Convergent validity of the
measurement model was assessed by using the Average Variance Extracted (AVE) with values ranging from
0.60 to 0.80, indicating adequate validity. Additionally, Composite Reliability (CR) was calculated with results
ranging from 0.87 to 0.94, demonstrating acceptable and high reliability of the instruments. Finally, the collected
data were analyzed by using Structural Equation Modeling (SEM) and the Partial Least Squares (PLS) method in
SmartPLS 3 software.

Research Findings

Analysis of the participants’ demographic characteristics revealed that the highest frequency belonged to the age
group of 21 to 30 years, indicating that adventure tourism in the Dopolan region predominantly attracted young
adults. The provinces of Isfahan, Tehran, and Chaharmahal and Bakhtiari contributed the largest number of
participants, reflecting both geographical proximity and accessibility of the destination. Mountain hiking was the
most popular adventure activity, while rope-swinging was the least favored, suggesting variations in risk tolerance
and physical demands among tourists. Approximately 28% of tourists (84 individuals) participated in only one
adventure activity, whereas nearly 72% (213 individuals) engaged in two or more activities, indicating a tendency
toward diversified experiential engagement. Most tourists (109 individuals) stayed in the region for approximately
48 hours, pointing to a short but immersive visitation pattern. Findings from SEM indicated that both collaborative
and non-collaborative social media sharing had a significant negative effect on perceived risk. This suggested that
exposure to shared content—whether generated collectively or individually—could alleviate uncertainty and
anxiety associated with adventure travel. Moreover, perceived risk significantly and negatively affected tourists'
revisit intention toward adventure tourism destinations, meaning that a reduction in perceived risk increased
tourists' revisit intentions. Furthermore, both collaborative and non-collaborative social media sharing exerted a
significant positive indirect effect on revisit intention through the reduction of perceived risk, highlighting the
mediating role of risk perception in translating online social interactions into behavioral outcomes.
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Discussion of Results & Conclusion

The findings emphasized that sharing positive experiences, authentic images, and reliable information about
destinations on social media could reduce fear, enhance trust, and strengthen destination image, thereby fostering
positive attitudes and ultimately increasing tourists' intention to revisit. Overall, the results indicated that social
media, by facilitating effective digital interactions, information transfer, and reduction of perceived risks—
including financial, social, and physical risks—played a crucial role in enhancing tourists' revisit intention
toward adventure tourism destinations. Therefore, leveraging social media could serve as a key strategy in
tourism marketing and sustainable development of this sector. It is recommended that tourism managers launch
interactive advertising campaigns, encourage tourists to share authentic experiences, produce user-generated
content, and respond promptly on social media to increase audience trust, thereby creating conditions for
attracting, retaining, and fostering loyalty among tourists.
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Figure 1- Theoretical framework of the research
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Table 1- Research sample characteristics
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Table 2: Multiple collinearity indices in predictor variables (VIF)
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Table 3: Results of Cronbach's alpha coefficients, composite reliability, and average variance extracted
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Table 4: Divergent validity assessment matrix (Fornell and Larker)
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Figure 2- Path coefficients and structural model fit in standard and significant mode
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Table 6: Examination of research hypotheses based on path coefficients and significance
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Table 7: Examination of research hypotheses based on path coefficients
eSS Jo ELl Jow b
Estimated Model Saturated Model Index
0.05 0.05 SRMR
(93 Sadl ;@)
SME S il Coenl o sl DS rag s s S 5 AR § Sy —F
i 5b ol Gkl (S olhe b 5 (Sl S b 28 5 bl slags)sls b iy L
L Laassl ol yls edaeSTsl ey s lslne dolie Ol 8 1 sle 4 bawiluy oyl elozr]
Chafidon et ) o1, 5 O5ddle sla jtass mb g el ol fags tlledd s 6,§$:,?
9 ‘SJ-LL‘GA (VP Y) Cdo 5 Obsla «(al., 2022 ool des Lfcw‘ sl , LS)‘KS‘}';“ U.Z.S;
5 sl 5 ((1740) 0L g5 «(1¥a¥F) o, 8 Sy oln i 5 4l ol le dolie sz

s sen (Azam et al., 2019) o, Wl 0l il O K5 8 saaes sl




VPO (PY) @\ﬁ oylads ‘t)l{,’ oyleds ‘V.AAJ'}L'Z J (py u‘l’.)‘)l‘ Oladss / AY

Al b 55 0 Kb 8 Jlab 03,5 855 L (S Lo
3Ny 5o (DMl L5 5 e s
Bl Sledbl s sbazel Jil3l 5 bply 5 s
(S Hlie i S S| sl a8 s ys 6355
G a6 15 casDmiie Cale s
o LG b e ) 3 (bl el s,
3 el il b e o Kis 8l g5
(oo o] 355 doa bl e Sla 250
elaiml GLadilug 55 |p e JLnd b O
Sy il 5 i (S s b (S ST )
as ralS Guo Oy oas ) K S edaeST sl
Sl 2 Sl e 0 Jolad 3505 K § o8 e U
3,8 on JLtb oy 5 s o Il 01,
e sl ol (S 5lie (g 1S ST 2 sl)
Shoed 5 1y G T 3l 5 g e (G jloe
s ol i 31 Y yeme cosMea das rals”
o by St Ol oo 355 mded Oleis 534S
g U as 55 45" ol b (0,0 571 2
wﬁ)cﬁ;ﬁogﬁsﬁ&usé\omm,\
S Ul (6 i slazel (il 0 K55 8
G S il a8 )y o S 4 e S
sloul 9 Sl e Jals (Jled Jolas 5 b3l S5l
GBS Gl e S b Ol s
cJolie 533505 dzie el iaST sl slacS
s ols hlpslay (Sl b o)l ST s
el Sl K ol S o S gl AT
sl ggw;\@w\ujuglﬁs@ &l
Glawlo )y 53 01 LS Jrals 28 Coenl y 4l oyl
Sy Sl 53 IS (S g5l Ol e a oloz]
ST 01,58 5 58 o 5 s kS
Sl 0Tty et g o ldie el oIl 63,1

sy A 55 (6Kt 2 elol saaila,
GHIE ST 25l o5 g4 L yls O K & s STyl
5301885 8 b5 e SlMBl 5 e Dy 2
Sl S 5 Slbll Ll o el gla,l 30,8
L olemrl s (K5 Jlo slaeSn, L b
=l s b dis il as falS
U Gl e dolie 5o sl 4 0 K85 8
35k (sl e (6,8 el 4 15 WOT 5 3,108 s
Slaalo, sl mede AS o et 5 At
23 3l AET o 5 L il e olar
Ol e ds codsS ol ¢Sy 2alS 5 dsie I Cote
Cel (6 5835 b3k slas aly 53 e 15
g5 ol @ L8 018 8 I 5 e
”\ﬁwt asle o Lal 31,187 55 05 sdu ol yiome
O8> 848 558 o o o il oyl
Sk chale (ondly Loyl 2 5l (6 5 5 0S50
m_?;;g,;,,u,ﬂ;“;«{ﬂ@ﬁ\cb,uggw
azie 03 95 sl ST STl |y (6 a8 oS
5 Sl b (e OIS te g Sz
lize 5 Ol Usl Ol 03557 5 ¢ samer ST
Sl sb s 63,5 by 5 Load Ll 0540
e 1y 0,885 & Sy ¢S5 Y pame oS ol
Lagrlsn bl hay i il bl S o
Grb il e 0 Kas § 80s adly Sl
S5 A s gl g 5 b S d5le (6 s ) gios
S S el gyl La SIS ol malS s
e S el 655 o dada I (Il ls 55
SIS S| sty Cmnl g5 53 8 4S5l 0L
S LS g (S e 5 (S
GIT ST sl 5 Sas (L b s 0l biS Tyl

TS| sl el ol iy S Lk



A¥ 1 530 ssla 5 o bl 6135 /b sl arle (6 K55 S dolie s 33k dadd p elaza| bl 45 (18 eST zal 5T

(o ol 2ST sl GLacSu ) g )sba Ll 5
Saasiba ol 5 falsT 1y sy elazl
OLis S sba 5 amas nl i1y s Kas 5 dolis
G Al g e lail Gladla,y 45T s o
1y oS ysl 6 ¢ idu ABT 5 1K 2als
ol Ol e 018 a8 al&Kis as jtalS
09 La b S o551 o sllan 1) e dade
03,51 p yaw 5l 0T Sil,s) 5545 r[}u‘d-\:-]b}
58055 0l 53 05L93 i 4 Joled Jlezl 358
Golslias Habas daie Olan sdoee Obsl 4 e
i ola | glagilay clialy (ol 55 b o SRl
dead g oSyl 6w dlasly ol 53 g
Colad ¢ dly DMl )y 5 S oo Wl Sdes L5350
Llg e lat Glaala; 55 0L & 25 s gme
L kS 5 Sl il U o e gl S
ef\);\gg;p%}x)ﬁ:ﬁlfb&;i;;
ol S 3l &Sy 2S5 8 Aahe I (6,5 ke
(Bl Dl o ez 5 AT 531 5 b
el ey g5 (1 SIS (IS 5 01 K K
39y Jleb g daie 4 (g IsLd g 5 Sdmme 3 5L
LY Aas e olis J._.;!l> Ly slaasl Lt}a.?r.ﬁ)b
il ol L el b eS|l Sy e Sy pite
5 o 0185 8 Lo (gl oS etk 01 K85 S
313 genlanl Sl sdoms 3L Ol e 53!
SME S ity Coenl o sl DSt s
AU elal glaalo,y oS 5Lie e 5 S Lk
b el le dolin (I sdms L3l Lad 5 (g labiae
33 0L (IS ST 2l 4 1S a5 3 g sl s ls
HU e wsle ola 2yl el gladla,
Jatiyananda et al., ) ol,La 5 10LLL (VP Y)
SOl 5 (YY) 0L LSKas 5055, (2021

S s e 0L (/1) 0S|yl Sy e
S 8o gdmes it Laid (Jds 53 ol iy sla pate
OLES § g 3o ol S (o e |y 05l ol Dl s
osdee 0,583 8 eaaeST sl ¢S, S das o
(el gladla 55 IS ST sl Canl
ol o3 aS sls L5 5 6, K Jalse Shcsw
Ga S 55 (Jlie (gl o 6l 0l gy Shas %
Glac b s 4 Ol Jsle 0 Kis 5 (653
Ol e omind la S5 bl 2l
e ) 583 p s (oaie 4 Slatel (g dy S
Crmman g sl Gl lliul g ol 5 CiS
i3 8 laslg v odiaily) oy Sledbl
wsls i &Sy oSyl 6 8 S s Wil g o
L 15 sbay b gl e (6 Ko 8 oS T51 sl
Sl (orb (ol o jan il oo 5 b I e
Jealas b odaline b Jais o Stis § oSy 5131 o7
3 o Julse 5050 e plazrl Gadils 5o
Sl el ol sl s 0T 53 S 868 (62
Ol b 33 Gl 03 ol o ol T
5 0SSyl S ) dte 035 Gelmilir I (U
La0sT o) S Codls K5 08U (sl e 5L
2,8 g g0 e nT Sl e 53 L5 o
Sy 45 5l Ol Sha g s slaasl 51 Ks S
Sdowe dy33b Leab sl 5 gite (5,56 0a ST ol
CVWAF) OLSs 5 (s pilanme gl L bl cpl o)l
((V¥49) 01, 5 o)L ((1140) O, g
oL 5 U «(Wei et al., 2024) ol,n 5 53
jv_aa\ «(Zaid, 2023) .ol «(Pai et al., 2024)
5 10LL L 5 5 (Azam et al., 2019) ol ,Les
Ceul suan (Jatiyananda et al., 2021) ol L s

Flel Glaalo, & was o Ol s iyl i



VF 0 (W) @\ﬁ c)u %)l«}! O)LQ:;' g(,.hbj'}\.& Ju (s u‘l’.)‘)l‘ QLE._J::J//\\C

S s e OLE Jrags 3l 6, s laasl

Cemal) elainl glawiloy g 108 ST il Coanl
Mol gy (S 5Lt o 5 (Sl (M8 ST il
dzie | sdiame A3l dead o el seS sl ¢S
Loaslb ml .ol gobslins 50 0 g3 4l gl > be
3 B (V) LU il ey s
Azam et al., ) ol LS 4 el ((1744) oL
Jatiyananda et al., ) oL 5 106 1= (2019
55 (VFY) S0l dit s 5 wan (2021
Ll g5 oo Slaxl Glaailay & 5ls QLS 55 Jimgs
S Gl 5 03,8 Lu s 1y L 6,8 5
5 IS e mean A0S 5L suseST s
Al g oo lazl ladilay & Ws S 0L 0 SKas
AT 505 5SS ey 5 b LK rals &
Jatiyananda et al., ) Jdas il dzis )l
4S L oo OLi s Jiags i o IS Hsba (2021
LSy 3 ssba Lil5 o slozr] sl
5l Jls laeSn ) dsle ol seST)l
S adme dosjbay ol 5 s 2alSTl, (S5
Sles 01K ss 8 sl il g Kas 5 dolis
Sl 2 a s slal daol s daaw 5 4 &
Flazl s Gl 55 015 (6 s (gl goen 5 (2l
SR 5 0355 ks Ol e cdins oo (5 ey e
S R gy (o LS Al 4 0T
5 e 5 daite sl 4 (o shame i O Kis §
el Ll O 0381 0 O gl NS e
LaoT olac dgom g 5 Cmmaind L deaite sla b
Sl sme 45 Cnl OT 5 S magis slaasl .ol
(s28ls Dl 2 05 say Ol LS Lo ot ¢
02,757 oot 1 LSS ol bl o st g 5 a5

L:c(;-ngi)J MJQ‘)‘MJ‘&H;}L&.&J{'M)

o=l ot 5L 4 (Harrigan et al., 2017) of )LSCes
les S 0 )il (5 K3 8 ol Sl 3l s 0y
SIS S | il 5 olom| (BaSd 55 iy SOl
aia &G )L s Lite s s s la g g ¢ slas
eaie OT 513l gl 31,380 ol il o ge
e Sl 2 01 K3 5 48T Glaj el 53250
DO, S et el ladilay j3 1y 55
e B AR T e R
Ao 3 5 5o go oyl 5 Dladst b ] 3 a3 g s
ol P8l dpde Slads 5 laode 5 4 slazel ame 55 9 ol
s e (6 i Olinabl Ly ol 8l e 5 ol bl e
Al b O B8 8 8 e e Sl
LMl sas 5 4 Gl s 4 5 355 (58 s
Sladiloy Slois 55 0l ST (p5jlaal 5 las, 5L
S 8 daia L b e slalslacs 5 ozl
Sl 20 454_5556_,: ol @u (=) e gdle L yls
Oldo yd odd il Lgl_molf.\i: cQ\Jiﬁ:J; e
S La e Se Jold (6 sl sme 5 31,3 ol
ot S O plST ple I 4 by o gl gk
£33 o) S o Ll sdomn 33 b (6,8 IS5
23 i Sl L (il o e (Sl e
03 Ao A doaite Sl dyacas e 5 o sake
503,5 Joged 1y 352 g0 glaan £l b0l Kas 8
Laie Sld s g Lacdeyas slazel il sl o g
4 s (ks Oligabl b O 8083 8 caomss 53 635 o
SLaasily (g gazmays S o e I35l 5 OB
GE S| 2ala Cadl & das o Ol Sl Bagh
Olgeas  plozt glaalu; )3 (S lie o 5 (S lks
SERPVINCE: PN N g YRR g JENHI
SEH S SUEV ST PR EeS JUND YO N,

S g ] Sl e 6 s &



A 1 s 3L ssla 5 o bl 6135 /b sl arle (6 K5 S dolie sdome 33k dedd p elaza| slaawila 45 (18 eST zal 5

4 355 a3l (5,8 e OSG ras
S g0 25 ) S el ¢ 55 50

9 p cbalgdy Y-F
3 o oo Mgy o T i il a5 L
e Caliben sl o) s 0T sla tas3
s el ge 3505 olemn] Lokl 45 ol i
Jols Ol e 0 5S35l kST pelas s ¢ o
OSUE slayl3L olsle ol 5 ol 5,
o p A el (b ha sl 508 e slgtiey (romen
330 oS ES e Ol e o) 531 s, Kl

A5l e sleil gladla

&Uo =Y

i 3 60l B s s (o ¢ 1 00355
55 5008 ) Olay (G mo 5 0y 5m (5 Kb
aslazel Cdor s olenrl glaaloy 4 5 5
ol 15 OS85 8 55l 5 sl
5 G 5 6 S 8 s 53 0T LU
AFPANOF (F)9 et o7

https://www.itsairanj.ir/article_128345.html
(VFeY) = dazen R W c\_..pﬁl.c WObslis

Sy 5 0dd &S5 Sledbl kS S g
Sl Glad sty o & das el ieS s
Dl Lls s 58,8 s L S
Flerl glaglog 5o Sy S lasaolas
AVANOR (M) 1) 0ulilS b oz 5y olafllos
https://cbs.uok.ac.ir/article_63360.html
2 V) 085 ¢ (2 (5 g sn 5 Jo 53,
S i el s Sl slaale, 3T
S 5 (83,5 ¢S, &S Tyol 6 Kaila L Ly S
ol il Sl b i S

Sz A3k A codsiSTyal ¢Sy zalS
Q@u:?gd§)}bqesﬁ@qﬁd\}<§>f
Sy 3 L35k 4 Ve s Jaw (gl (6 e fileS
i & 605 0T 5 i A 5 Lo O il
IR ol s (&S ysbar Llesls OLi alllas 3 40
Glaglon 55| gmoe (IS S sl 48 das o Ol
Sladeaia Sl sdome dy33k i S50 sbay elen
RS G b3l s sl 2Ll e s Sis 8
L33k a0 01,5 ss 5 ol codaesST sl glaeSw
Sl s ATl 5 Loy das oo Ll Bl sdoms
5 5 Pl Jle slaeS s b L e sla 1S

S LS ol K 8 (g lsby 5 ol 4 il

boodguaxe )\ -F
Léob‘b.w\obj_!o‘_)_aﬁu;%:)v\wfjlﬁ
ngjT:qubu;_.nﬂé_Ub)\ijx]aiaQ)HM
uﬁct_gl;}m@u;sjp)guwjmm
Sl 5,5 Ol ks ey OBl ol iy
(ol 0355 al 3 Olej J b 53 0S8 S sla s,
B a.x_;.i-\"_;uu:.a);_;Ja 35 o Slgis oyl
Q‘ﬁzb;)b)&\iﬁ\:bﬁabw‘é}béhcjb
ol Syl ¢Sy 5 Sloi| Gl ailoy b agalge o
Lib anllls pl ¢ piomman 395 oy (S 5383 Hsba
B STl B, 5l g ahls 4SS ST slaesls
ol ob@‘WéMWQW&Lﬁ 4..>-L.,a.a
sla b, b AS tﬁu-’ﬁﬁ) Bl LSJ—.‘?U-G-S ol
5 LSl e 3. K 5 Gaes &S 3 4 Ll g o S 5
LQL&)obrfMQ\;_JJJ?TAJQL::fJ
“\—-**"““\—-*LTLS‘—-“MJJ—%C’L-:“‘—-’LSJ’—“‘

SoleT dmalr @ 3 gdome o 2ws Jdsw cjii%;},w)'\


https://www.itsairanj.ir/article_128345.html
https://cbs.uok.ac.ir/article_63360.html

V0 (PY) QJ‘L::‘ c)u ‘t)l{,’ A)L«ﬁa ‘V.AAJ'}L'Z Ju (py u‘l’.)‘)l‘ QLE._J!:J/A?

https://doi.org/10.22124/gscaj.2023.22560.1179
Sailuy (VP o) 5oL (g, kSl 5 ¢ ol ¢ gl
S My iS5 e oy 5 a5 ola|
oS (3 oyl Slalls A 5 g
XY —V44 (M) 1Y
https://doi.org/10.34785/J018.2021.772
(S ST 9L ydame byl o Ol 315 o5 50
o3l by 03 ol 35 (VFr )y
dolilas adenl (hin sy i Copnadeds a5 |
AY=FV DV li s S ko in g oole
https://doi.org/10.22051/bmr.2021.29455.1903
(S 5 el Ol iy (DlsLuloile (s pibas
el Aol 51 e (WY4F)
el 01 K5 § (o, O ST sl
s 2 ST L S ST o 035 i
Sl sla hngfy (gdian oy 5 o diiS sl
£7-0V (¥)d Wyl pla/ filus
https://doi.org/10.22108/ss0ss.2016.20961
Ll pmoms ¢ 52018 5 (Selgn s (il
DLy oy (AFRR) e Glwo ) 50D
laaSls 53 0L smiils SleMbl (g liEeST il
PLals 5 oS8 ol Sl (g5lome ooz
W=0 (PN cleDb] oy ke 55 5 o sle
https://stim.qom.ac.ir/article_1739.html

References

Ali, F., Ali, L., Gao, Z., Terrah, A, &
Turktarhan, G. (2024). Determinants of
user's intentions to book hotels: a
comparison of websites and mobile apps.
Aslib Journal of Information Management,
76(1), 16-41.
https://doi.org/10.1108/AJIM-05-2022-0239

Ayeh, J. K., Au, N., & Law, R. (2013). “Do we
believe in TripAdvisor?” Examining
credibility  perceptions and  online
travelers’ attitude toward wusing user-
generated content. Journal of Travel
Research, 52(4), 437-452.

YAy ()N
https://doi.org/10.30465/cps.2021.35698.2762
Ly ol ilaae dow ¢ iin J gy o (o)
Jl oy el 5y, . (VF 2 )) 0 5L6 ol 505 dile
J;L,’Lw‘/@u oo o (G)ys Ca pde y3 Ll

NAYARY (VD iy
https://doi.org/10.22044/shm.2023.12856.2541
Ol (bl ookl 5 o (65 L88 cpl g L i
ol 58Sl glaeSu; S s (YFaY)
el s dy33b b o SKas 8
e 03 p o5 (5 Sl 1B b o K 8
Co o o aslid—ai . K58

NFEAYY (PN IF o Kt S
https://doi.org/10.22054/tms.2019.10430
Lo cal35 gl 5 (lgartame choman 53 com 5 <6
laly pdahe gl (ile B (o) (1T40)
e 35 4 2l 5 oS Tyl oS e
aM.Uﬁjwl&j\ﬁﬁgﬂwLﬁa:)}a
V=BV VI F o Kt 8 g ke Olalllos
https://doi.org/10.22054/tms.2017.17170.1481
VA S Sles L8 (VY Ll bl gl G
oL ol e o elal gladla,
bl Sis 8 Cmio 53 (55 53 ile
(-l o L) d OlAlls ) 05l
A=Y (M) F

https://doi.org/10.1177/0047287512475217

Azam, N. R. A. N., Rashid, B., & Zainol, N. A.
(2019). The influence of environmental
awareness and customer perceived value on
tourist revisit intention: A study on green
resorts in Malaysia. Revista Turismo Estudos
e Préticas-RTEP/UERN, 8, 132-163.
https://geplat.com/rtep/index.php/tourism/ar

ticle/view/181

Beritelli, P., & Laesser, C. (2018). Destination
logo recognition and implications for
intentional destination branding by DMOs: A
case for saving money. Journal of
Destination Marketing & Management, 8, 1—


https://doi.org/10.30465/cps.2021.35698.2762
https://doi.org/10.22044/shm.2023.12856.2541
https://doi.org/10.22054/tms.2019.10430
https://doi.org/10.22054/tms.2017.17170.1481
https://doi.org/10.22124/gscaj.2023.22560.1179
https://doi.org/10.34785/J018.2021.772
https://doi.org/10.22051/bmr.2021.29455.1903
https://doi.org/10.22108/ssoss.2016.20961
https://stim.qom.ac.ir/article_1739.html
https://doi.org/10.1108/AJIM-05-2022-0239
https://doi.org/10.1177/0047287512475217
https://geplat.com/rtep/index.php/tourism/article/view/181
https://geplat.com/rtep/index.php/tourism/article/view/181

AY 1 530 ssls 5 o bl 6135 /b sl arle (6 K55 S doolie sdome 33k dedd p elaza| laawilay 55 (18 eST zal 5

13. https://doi.org/10.1016/j.jdmm.2016.08.010

Breivik, G. (2010). Trends in adventure sports
in a post-modern society. Sport in Society,
13(2), 260-273.
https://doi.org/10.1080/17430430903522970

Brodie, R. J., llic, A., Juric, B., & Hollebeek,
L. (2013). Consumer engagement in a
virtual brand community: An exploratory
analysis. Journal of Business Research,
66(1), 105-114.
https://doi.org/10.1016/j.jbusres.2011.07.029

Buckley, R. (2007). Adventure tourism
products: Price, duration, size, skKill,
remoteness. Tourism Management, 28(6),
1428-1433.
https://doi.org/10.1016/j.tourman.2006.12.003

Chafidon, M. A. A. Z., Margono, M., &
Sunaryo, S. (2022). Social media
marketing on purchase intention through
mediated variables of perceived value and
perceived risk. Interdisciplinary Social
Studies, 1(9), 1182-1195.
https://doi.org/10.55324/iss.v1i9.228

Chang, S. (2009). Australians’ Holiday
Decisions in China: A study combining
novelty-seeking  and  risk-perception
behaviors: The impact of novelty seeking
and risk perception on Australian tourists'
decision to travel to China. Journal of
China Tourism Research, 5(4), 364-387.
https://www.cabidigitallibrary.org/doi/full/
10.5555/20103071363

Chen, J. & Wang, Y. (2021). Social media use
for health purposes: Systematic review.
Journal of Medical Internet Research,
23(5), e17917.
https://doi.org/10.2196/17917

Cho, H., Joo, D., & Chi, C. G. (2019).
Examining nostalgia in sport tourism: The
case of US college football fans. Tourism
Management Perspectives, 29, 97-104.
https://www.cabidigitallibrary.org/doi/full/
10.5555/20193208570

Cui, F., Liu, Y., Chang, Y., Duan, J., & Li, J.
(2016). An overview of tourism risk
perception. Natural Hazards, 82(1), 643-
658. https://doi.org/10.1007/s11069-016-
2208-1

Dedeoglu, B. B., Van Niekerk, M.,
Kiglkergin, K. G., De Martino, M. &
Okumus, F. (2020). Effect of social media
sharing on destination brand awareness and
destination quality. Journal of Vacation
Marketing, 26(1), 33-56.

https://doi.org/10.1177/1356766719858644

Dessart, L., Veloutsou, C., & Morgan-Thomas,
A (2016). Capturing consumer
engagement: duality, dimensionality and
measurement.  Journal of Marketing
Management, 32(5-6), 399-426.
https://doi.org/10.1080/0267257X.2015.113

0738

Estrada, M. A. R., Park, D., Kim, J. S., &
Khan, A. (2015). The economic impact of
terrorism: a new model and its application
to Pakistan. Journal of Policy Modeling,
37(6), 1065-1080.
https://doi.org/10.1016/j.jpolmod.2015.08.004

Eyvazinejad, S., Bolorparsa, M. R., & Akbari,
M. (2020). Improving the brand’s mental
position  using  brand  personality
development: mixed research. Journal of
Brand Management, 7(1), 47-82.
https://doi.org/10.22051/bmr.2021.29455.1

903 [In Persian]

Filieri, R., Alguezaui, S., & McLeay, F.
(2015). Why do travelers  trust
TripAdvisor? Antecedents of trust towards
consumer-generated media and  its
influence on recommendation adoption and
word of mouth. Tourism Management, 51,
174-185.
https://doi.org/10.1016/j.tourman.2015.05.007

Haddadian, A., & Bilandi, M. H. (2024).
Investigating the effect of information
quality on the purchase of residential units,
considering the mediating role of electronic
word-of-mouth on social media. Consumer
Behavior  Studies, 11(3), 159-179.
https://cbs.uok.ac.ir/article_63360.html [In
Persian]

Harrigan, P., Evers, U., Miles, M., & Daly, T.
(2017). Customer engagement with
tourism social media brands. Tourism
Management, 59, 597-609.
https://doi.org/10.1016/j.tourman.2016.09.015

Jatiyananda, C., Nurittamont, W. &
Phayaphrom, B. (2021). Understanding the
social media marketing activities influence
on revisit intention in beauty clinics: The
case study in Bangkok, Thailand. PSAKU
International Journal of Interdisciplinary
Research, Forthcoming, Asian
Administration & Management Review,
4(2). https://ssrn.com/abstract=4028928

Junaedi, S., & Harjanto, J. (2020). Examining
the effect of destination awareness,
destination image, tourist motivation, and


https://doi.org/10.1016/j.jdmm.2016.08.010
https://doi.org/10.1080/17430430903522970
https://doi.org/10.1016/j.jbusres.2011.07.029
https://doi.org/10.1016/j.tourman.2006.12.003
https://doi.org/10.55324/iss.v1i9.228
https://doi.org/10.55324/iss.v1i9.228
file:///C:/Users/Top/Downloads/Brodie,%20R.%20J.,%20Ilic,%20A.,%20Juric,%20B.,%20&%20Hollebeek,%20L.%20(2013).%20Consumer%20engagement%20in%20a%20virtual%20brand%20community:%20An%20exploratory%20analysis.%20Journal%20of%20business%20research,%2066(1),%20105-114.‏
file:///C:/Users/Top/Downloads/Brodie,%20R.%20J.,%20Ilic,%20A.,%20Juric,%20B.,%20&%20Hollebeek,%20L.%20(2013).%20Consumer%20engagement%20in%20a%20virtual%20brand%20community:%20An%20exploratory%20analysis.%20Journal%20of%20business%20research,%2066(1),%20105-114.‏
https://www.cabidigitallibrary.org/doi/full/10.5555/20103071363
https://www.cabidigitallibrary.org/doi/full/10.5555/20103071363
https://doi.org/10.2196/17917
https://www.cabidigitallibrary.org/doi/full/10.5555/20193208570
https://www.cabidigitallibrary.org/doi/full/10.5555/20193208570
https://doi.org/10.1007/s11069-016-2208-1
https://doi.org/10.1007/s11069-016-2208-1
https://doi.org/10.1177/1356766719858644
https://doi.org/10.1080/0267257X.2015.1130738
https://doi.org/10.1080/0267257X.2015.1130738
https://doi.org/10.1016/j.jpolmod.2015.08.004
https://doi.org/10.22051/bmr.2021.29455.1903
https://doi.org/10.22051/bmr.2021.29455.1903
https://doi.org/10.1016/j.tourman.2015.05.007
https://cbs.uok.ac.ir/article_63360.html
https://doi.org/10.1016/j.tourman.2016.09.015
https://ssrn.com/abstract=4028928
https://ssrn.com/abstract=4028928

VPO (PY) @\ﬁ oylads ‘t)l{,’ oyleds ‘V.AAJ'}L'Z J (py u‘l’.)‘)l‘ Oladss / A

word of mouth on tourists’ intention to
revisit. In Advanced issues in the
economics of emerging markets (pp. 27—
38). Emerald Publishing  Limited.
https://doi.org/10.1108/S1571-
038620200000027003

Jabarzadeh, Y., Hosseini, S. S., Nikkhah, Y.,
Shokri, S., & Sabri, P. (2020). The impact
of social media on the interaction of trust
in the media and the intention to visit
tourists and examine the intensity of its
relationship in the Tabriz tourism industry.
Tourism and Development, 9(4), 153-168.
https://www.noormags.ir/view/en/articlepa
0e/1831811 [In Persian]

Kim, D. K. D., & Madison, T. P. (2020).
Public risk perception attitude and
information-seeking efficacy on floods: A
formative study for disaster preparation
campaigns and policies. International
Journal of Disaster Risk Science, 11, 592—
601. https://doi.org/10.1007/s13753-020-
00307-5

Kim, M. J,, Lee, C.-K. & Jung, T. (2020).
Exploring consumer behavior in virtual
reality tourism using an extended stimulus-
organism-response model. Journal of
Travel Research, 59(1), 69-89.
https://doi.org/10.1177/0047287518818915

Leung, D., Law, R., Van Hoof, H. & Buhalis, D.
(2013). Social media in tourism and
hospitality: A literature review. Journal of
Travel & Tourism Marketing, 30(1-2), 3-22.
https://doi.org/10.1080/10548408.2013.750919

Lopez-Rabadan, P. (2021). Framing studies
evolution in the social media era. Digital
advancement and reorientation of the
research agenda. Social Sciences, 11(1), 9.
https://doi.org/10.3390/socsci11010009

Mostsfsvi, M. S., Ranjbariyan, B., &
Ghorbani, H. (2016). An analysis of
perceived social distance effect on
behavioral intention of inbound tourists to
Kish Island, considering perceived risk and
satisfaction. Strategic Research on Social
Problems, 5(3), 51-66.
https://ssoss.ui.ac.ir/article_20961.html [In

Persian]

Munawar, F., Munawar, R., & Tarmidi, D.
(2021). The impact of perceived coolness,
destination  uniqueness and  tourist
experience on revisit intention: A
geographical study on cultural tourism in
Indonesia.  Rigeo, 11(1), 400-411.

https://www.researchgate.net/profile/Didi-
Tarmidi-2/publication/356665389

Narmanji, S. M., Nokarzi, M., Riahinia, N., &
Zerehsaz, M. (2021). Investigating the
behavior of student sharing on virtual
social networks, Instagram, Telegram, and
WhatsApp. Information  Management
Science and Technology, 21(6).
https://doi.org/10.22108/s50s5.2016.20961

[In Persian]

Nonnecke, B., & Preece, J. (2000, April).
Lurker demographics: Counting the silent.
In Proceedings of the SIGCHI conference
on Human factors in computing systems
(pp. 73-80).
https://doi.org/10.1145/332040.332409

Pai, C. K., Chen, H., & Wang, Y. (2024). The
moderating effect of safety image on
Guests' perceived risk and revisit intentions
in luxury hotels. International Journal of
Tourism Research, 26(1), e2614.
https://doi.org/10.1002/jtr.2614

Pappas, N. (2016). Marketing strategies,
perceived risks, and consumer trust in online
buying behaviour. Journal of Retailing and
Consumer Services, 29, 92-103.
https://doi.org/10.1016/j.jretconser.2015.11.007

Prayag, G., & Ryan, C. (2012). Antecedents of
tourists’ loyalty to Mauritius: The role and
influence of destination image, place
attachment, personal involvement, and
satisfaction. Journal of Travel Research,
51(3), 342-356.
https://doi.org/10.1177/0047287511410321

Rajabi, M., Rasouli Manesh, S. M., Andam,
M., & Abdullahnejad, F. (2023).
Systematic PLS in sports management.
Human Resource Management in Sport,
10(1), 167-192.
https://doi.org/10.22044/shm.2023.12856.2

541 [In Persian]

Ranjbarian, B., Ghaffari, M., & Taslimi
Baboli, A. (2019). Explaining the effect of
perceived tourist risks on the desire to visit
the tourist destination again with the role
of mediating the mental image of the
tourist destination. Journal of Tourism
Management Studies, 14(46), 137-164.
https://doi.org/10.22054/tms.2019.10430
[In Persian]

Rashedi, A., & Mousavi-Kashi, Z. (2020).
Investigating the effect of organizational
and social media on corona prevention
through the mediation of individual risk


https://doi.org/10.1108/S1571-038620200000027003
https://doi.org/10.1108/S1571-038620200000027003
https://doi.org/10.1108/S1571-038620200000027003
https://www.noormags.ir/view/en/articlepage/1831811
https://www.noormags.ir/view/en/articlepage/1831811
https://doi.org/10.1007/s13753-020-00307-5
https://doi.org/10.1007/s13753-020-00307-5
https://doi.org/10.1177/0047287518818915
https://doi.org/10.1177/0047287518818915
https://doi.org/10.1080/10548408.2013.750919
https://doi.org/10.3390/socsci11010009
https://ssoss.ui.ac.ir/article_20961.html
https://www.researchgate.net/profile/Didi-Tarmidi-2/publication/356665389
https://www.researchgate.net/profile/Didi-Tarmidi-2/publication/356665389
https://doi.org/10.22108/ssoss.2016.20961
https://doi.org/10.1145/332040.332409
https://doi.org/10.1002/jtr.2614
https://doi.org/10.1016/j.jretconser.2015.11.007
https://doi.org/10.1177/0047287511410321
https://doi.org/10.22044/shm.2023.12856.2541
https://doi.org/10.22044/shm.2023.12856.2541
https://doi.org/10.22054/tms.2019.10430

A7 s 3L osla 5 o bl 6135 /b sl arle (6 K5 S dolie sdome 33k dadd p elaza| slawila 45 (18 eST zal s

perception and the moderating role of

gender. Contemporary Political Essays,

11(4), 191-220.

https://doi.org/10.30465/cps.2021.35698.27
62 [In Persian]

Raza, M. A., Ul-Hadi, N., Khan, M., &
Mujtaba, B. G. (2020). Empirical evidence
of organizational justice and incivility in
the tourism industry: Assessing the
moderating role of Islamic work ethics and
trust in leader. Journal of Transnational
Management, 25(4), 274-299.
https://doi.org/10.1080/15475778.2020.1854025

Saifollahi anar, N. (2023). The effect of
perceived risk from COVID-19 and social
media on the intention of re-visiting with
the mediating role of brand engagement in
the tourism industry of Mazandaran
province. Geographical Studies of Coastal
Areas, 4(3), 1-18.
https://doi.org/10.22124/gscaj.2023.22560.

1179 [In Persian]

Saifollahi, N., & Eskandari, N. (2021). Social
media marketing and consumer buying
intent; image mediation and brand
awareness. Consumer Behavior Studies
Journal, 8(3), 199-220.
https://doi.org/10.34785/J018.2021.772 [In

Persian]

Shoukat, M. H., & Ramkissoon, H. (2022).
Customer delight, engagement, experience,
value co-creation, place identity, and revisit
intention: A new conceptual framework.
Journal of Hospitality Marketing &
Management, 31(6), 757-775.
https://doi.org/10.1080/19368623.2022.206
2692

Sohn, H. K., Lee, T. J., & Yoon, Y. S. (2016).
Relationship between perceived risk,
evaluation, satisfaction, and behavioral
intention: A case of local-festival visitors.
Journal of Travel & Tourism Marketing,
33(1), 28-45.
doi.org/10.1080/10548408.2015.1024912

Soundararajan, S., Singh, U., & Gera, M.
(2023). Adventure tourism: Behavioural
drivers to visit and spread word of mouth
with perceived risk as moderator. Global
Business Review.
https://doi.org/10.1177/09721509231202000

Sun, N., Rau, P. P. L, & Ma, L. (2014).
Understanding lurkers in online
communities: A literature review. Computers
in Human Behavior, 38, 110-117.
https://doi.org/10.1016/j.chb.2014.05.022

Tasci, A. D. A., Hahm, J. (Jeannie) & Breiter-
Terry, D. (2018). Consumer-based brand
equity of a destination for sport tourists
versus non-sport tourists. Journal of
Vacation Marketing, 24(1), 62-78.
https://doi.org/10.1177/1356766716679485.

Verduyn, P., Ybarra, O., Résibois, M., Jonides,
J., & Kross, E. (2017). Do social network
sites enhance or undermine subjective
well-being? A critical review. Social Issues
and Policy Review, 11(1), 274-302.
https://doi.org/10.1111/sipr.12033

Wang, J., Liu-Lastres, B., Ritchie, B. W. & Pan,
D.-Z. (2019). Risk reduction and adventure
tourism safety: An extension of the risk
perception attitude framework (RPAF).
Tourism Management, 74, 247-257.
https://doi.org/10.1016/j.tourman.2019.03.012

Wei, J., Zhou, L., & Li, L. (2024). A study on
the impact of tourism destination image
and local attachment on the revisit
intention: The moderating effect of
perceived risk. Plos one, 19(1), e0296524.
https://doi.org/10.1371/journal.pone.0296524

Yuliviona, R., Zakuan, N., Jadmiko, P.,
Azliyanti, E., Kamener, D., & Wati, L.
(2025). Enhancing tourist experience to
strengthen revisit intention in adventure
and sustainable tourism. Polish Journal of
Sport and Tourism, 32(1), 31-38.
https://reference-
global.com/article/10.2478/pjst-2025-0006

Zaid, S. (2023). Adventure tourism risk,
environmental image, and revisit intention:
an empirical study of underwater cave
diving tourism in Buton island, Indonesia.
Tourism and Hospitality Management,
29(1), 15-24.
https://doi.org/10.20867/thm.29.1.2

Zare, R., Poursaeed, M. M., & Soltaninejad, N.
(2017). Investigating the mediating role of
the destination image on the relationship
between perceived risk and the desire to re-
visit: The case of the Bam citadel after the
earthquake disaster. Journal of Tourism
Management Studies, 12(37), 47-70.
https://doi.org/10.22054/tms.2017.17170.1
481 [In Persian]

Zhong, J. (2024). A study of the effect of
tourist experience quality on loyalty and
revisit intention in tourist destinations.
Applied Mathematics and Nonlinear
Sciences, 9(1).
https://doi.org/10.2478/amns-2024-3103


https://doi.org/10.30465/cps.2021.35698.2762
https://doi.org/10.30465/cps.2021.35698.2762
https://doi.org/10.1080/15475778.2020.1854025
https://doi.org/10.22124/gscaj.2023.22560.1179
https://doi.org/10.22124/gscaj.2023.22560.1179
https://doi.org/10.34785/J018.2021.772
https://doi.org/10.1080/19368623.2022.2062692
https://doi.org/10.1080/19368623.2022.2062692
https://doi.org/10.1080/10548408.2015.1024912
https://doi.org/10.1080/10548408.2015.1024912
https://doi.org/10.1177/09721509231202000
https://doi.org/10.1016/j.chb.2014.05.022
https://doi.org/10.1177/1356766716679485
https://doi.org/10.1111/sipr.12033
https://doi.org/10.1111/sipr.12033
https://doi.org/10.1016/j.tourman.2019.03.012
https://doi.org/10.1371/journal.pone.0296524
https://reference-global.com/article/10.2478/pjst-2025-0006
https://reference-global.com/article/10.2478/pjst-2025-0006
https://doi.org/10.20867/thm.29.1.2
https://doi.org/10.20867/thm.29.1.2
https://doi.org/10.22054/tms.2017.17170.1481
https://doi.org/10.22054/tms.2017.17170.1481
https://doi.org/10.2478/amns-2024-3103
https://doi.org/10.2478/amns-2024-3103

VF 0 (BY) &Lﬁ c)L..i Lt)l«}_} O)LQ:;' gc.hbj'}\.i: Ju (s o‘l'i)‘)l‘ QLE._J!:J/\'

(ol g 39) gy

S Ol eyl 1y st 5 (bl e Sl il LIS oy 51 SS Sl | ik

%) %)
\% _}‘ -:i;; j “% e & o efae . o L & o
3 ;gt 3 3 j ‘Sﬁub;..\.aanglgmq g)iiga Sluwgy sl flS.& prol
;‘cl' R *;L
2L s c-\;k:.m;{ld_in) el ladluy Oli o s Q\J_i_: slras s
ol e 0 81 6583 8 e 1 b o e (sla L
Je) olamnt slaailny Slowins 55 01,503 Lo g5 0t dazdl I8 eS| il Sledb!
ol e o St 6 53,8 dae ol b o e ol 3 b G g pl Soncy!
oSl ) e latrl ladilny Slovio s adlatn 15503 01,05 sla ‘
_ [C———
ol e 0 81 6 583 8 e 1L o e eyl 3L (s B
— — ) S il
)’l—’.(---)(";t-“;i‘;}-ia el gladln,; Sl=i v o 0,5 Al
_ _ )J&f‘)l_ﬁm
3505 Cerl o (6l (6 R85 8 daite oyl b Lo e slasla
| SVt
el ) i gladis b b0l sl Cale g 5o O ple sl -
sl
ool e 0 81 s S e 28 e i 0 5
SRR ] P CSTIU FI g5 g SN N
Olsean) jiw laaias Sg,5 9 ol gbiulusy 55 01,8 ple glas g
Q—M"ﬁ.ﬁ&né‘ﬁ(...)-\&dMLJ)\APL%J:*:M“JEA
LS 5 (8 g b ol Sy A5le) Olis 5 gelozr| Dlomis 53 01,05 (sl
cﬂﬂlwwdlﬁ‘,\;l,.\;u\fw&\,;Sgugu,,p)a(af, ‘
= = - -
Flair| Slomiis 3 el 5555 01,805 subac 3lIE eS| ilay Sl B
_~ _ ) eS| zila
C,.wlr.g.nQ.Ad\j(...‘ghif)ﬁ{)ni;ﬁﬁf‘;w‘-\ﬁu)busf
— > )J@f}l_«&.nj:.&
(S s et Sl A5l) OLis gt elata] Dlmin 53 01,505 lato 5
¢ _ s _ _ [ S E—g
C,...elr.g.n&»Lglﬁtgfi.h;mg'ﬁl):QMO\JK%@A(..,)LAS}M;
sl

S35l 1 ezl Sl 53 01pyLST S ani 4 by o slap s 5 b Ko
s:,-at\(..g.a&nLs‘j<...)hg3\gjngﬁﬁnrlﬁw_\ﬂb)

(Dedeoglu et al., 2020)

S P DT E T QU A PYSNEDPNEY

S i dodiia cpl 4y Sdomn 013 g3 0355 Lo b S|

EEE N Wt

s
Vf,iwwdl@;u\;u&;}' ""’ET)’()" bl
(Munawar et al., 2021)
s el Jases 6 K 8 daia
31335 6 S8 8 e it el b (SGIG OSC 5p OSal oy 5
SlacaaT 5 olom Ml plast 5 ae 3 e Sl (Se OK 5l 3 gl | S
das 5l 3 e 0dieST) sl

LS5 03557 1y e S yllasl ol Sn (6K 8 daite ol 3 0 il Sl

AL conlize e Ol 5 Coaed L ol l glacIlad Conl o SKae

(Soundararajan et al., 2023)




	چکیده باقری سردبیر1
	باقری سردبیر1

