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Hybrid entrepreneurship, which combines traditional employment with
entrepreneurial activity, has emerged as a significant topic in recent years. This
study aims to develop a hybrid entrepreneurship model within Iran's sports
industry, addressing a growing need for innovative approaches in this dynamic
sector. To explore this concept, the research has employed a mixed-method
approach, integrating qualitative and quantitative techniques. The statistical
participants includes professors and entrepreneurs in the fields of physical
education (8) and business administration (8). In the qualitative phase, a
phenomenological approach has been used to identify key themes based on
participants lived experiences. These themes have informed the design of a
structured questionnaire for the quantitative phase. The questionnaire’s validity
and reliability have been confirmed by academic experts. Mic-Mac analysis has
been applied to examine the interrelationships among the identified factors. The
findings indicate that technology is the most influential factor in shaping hybrid
entrepreneurship in Iran’s sports industry. Other factors in order of importance
include (cultural and climatic characteristics, human resources, planning, effective
communication, economic conditions, creativity and innovation, sponsorship, and
personality traits). This suggests that entrepreneurs can leverage technological
tools to develop strategic plans, enhance innovation, and increase business
revenue. Given the central role of technology, transformative innovations are
expected to significantly boost hybrid entrepreneurship in this sector. This
research represents one of the pioneering mixed-method studies in Iran’s sports
industry and offers valuable insights for both scholars and practitioners seeking to
foster entrepreneurial growth through hybrid models.
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Introduction

Today, entrepreneurship is considered one of the pillars of economic development in the world economy.
Entrepreneurs in developed countries play a central role in economic growth, while underdeveloped
countries have ignored this role (Nikouei et al., 2021). In other words, in today's era creative and innovative
people as entrepreneurs have become the source of great changes in the field of production and services,
even large global organizations turn to entrepreneurs to solve their problems, so the wheels of economic
development move with the development of entrepreneurship (Payandeh Najafabadi & Ainalivarnosfaderani,
2021). The sports industry has grown into one of the largest global sectors, primarily due to its positive
social, cultural, and economic impacts. In many countries, it is regarded as a vital source of economic
activity, income generation, employment opportunities, and international trade (Afshari pour et al., 2020).
Sports play a crucial role in the global economy however the impact of entrepreneurship on its development
has been largely overlooked (Hammerschmidt, 2024). In the 19th century, sports transitioned from local
entertainment to more organized and formalized activities. The establishment of fixed rules, competitions,
and regulations contributed to the standardization of many sports. This transformation fostered a complex
network of individuals, groups, and organizations within the sports industry, reflecting the entrepreneurial
spirit that emerged during this period (Hattink & Groen, 2021). Sports offer a unique and diverse platform to
create job opportunities. Sports can help create jobs. When we remove problems and make good palns we
open the way for social and economic growth (Ratten & Hayduk, 2020). The growing interest in
entrepreneurship within the sports industry may stem from the fact that it is one of the largest and most
dynamic sectors, largely due to its competitive nature. This industry plays a significant role in serving
expanding markets (Ratten, 2018). Given the significant role that the expanding sports industry plays in the
global economy, it is essential to gain a deeper understanding of the various aspects of entrepreneurship
within this field. Entrepreneurship in the sports industry serves as a catalyst, impacting both the realm of
sports and the business world (Hammerschmidt, 2024). In sports entrepreneurship, individuals create a
variety of services related to the sports industry (Raffiee & Feng, 2014).

One important and emerging issue in entrepreneurship is hybrid or combined entrepreneurship. This
concept refers to engaging in entrepreneurial activities while maintaining a primary job within an
organization. In other words, hybrid entrepreneurship allows an individual to start a business while
simultaneously being employed elsewhere, effectively balancing both roles. Uncertainty as a result of
technological changes along with changes in the labor market has led to a specific growth of
entrepreneurship called hybrid entrepreneurship (Ferreira et al., 2023). This approach has gained popularity
as it reduces risk and offers financial security for entrepreneurs. In light of increasing environmental
uncertainty, one effective way to adapt to changes and secure a stable job is through hybrid entrepreneurship
(Shariat Nejad & Asgari, 2022). The significance of research in hybrid entrepreneurship stems from the
changes in the labor market and the rise of non-standard jobs, which have drawn the attention of
entrepreneurship researchers. By starting new jobs, hybrid entrepreneurs help mitigate the risks of
unemployment for themselves and others, contributing to the country's economic prosperity. In the event of
challenges faced by these entrepreneurs, they can rely on their primary job for stability and potentially have
the opportunity to restart their secondary job. This approach to entrepreneurship can blend work with
enjoyment and is particularly popular among educated individuals who are skilled in various technologies
(Solesvik, 2017). Currently, the phenomenon of hybrid entrepreneurship is considered a lever for economic
development, having two roles, that is, hybrid entrepreneurship, financially brings a better situation for
individuals and society (Maleki et al., 2024).

The sports industry is vast and continuously growing, making it possible to explore new dimensions for
its development in the country through hybrid entrepreneurship. This industry offers a wide range of
products, equipment, services, events, marketing options, and various disciplines. With numerous sports and
many coaches involved, there are also significant challenges to address in this field. One of the main
challenges in hybrid entrepreneurship is its initiation and sustainability (Cheraghi Hafshejani & Asefi, 2025).
The ability to effectively start and maintain, as well as explore and implement opportunities for creating
entrepreneurial ventures, is particularly crucial for individuals engaged in hybrid entrepreneurship, hybrid
entrepreneurship necessitates a dual focus on wages and investment, increasing both simultaneously
(Khodadosti et al., 2021).

Entrepreneurship is a management approach focused on identifying opportunities, and it is currently one
of the most prominent areas of research in management studies (Khanyourdi et al., 2021). Entrepreneurship
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in sports involves identifying and capitalizing on opportunities within the industry. These opportunities may
often present themselves as challenges, shortages, or areas that initially seem uninteresting. Sports
entrepreneurship addresses key issues such as creating new jobs, fostering innovation in sports products and
services, and transforming perceived shortages into employment opportunities or new job markets
(Keshavarz & Mehri Shandi, 2021). Entrepreneurship involves utilizing entrepreneurial skills to address
economic needs by establishing thousands of new businesses (Afshari Pour et al., 2021). Since the sports
industry is considered among the largest and most important industries in the world today (Bakhshandeh et
al., 2020) hybrid entrepreneurship, which involves creating new job opportunities while ensuring job security
for entrepreneurs, can significantly contribute to the growth of the sports industry and, consequently, the
economic prosperity of the country. By maintaining their main job, entrepreneurs experience a sense of job
security, allowing them to explore and identify opportunities in the sports sector. This security enables them
to approach potential challenges and opportunities with a more relaxed mindset. Moreover, sport
entrepreneurship is still an emerging and fragmented field of research requiring further exploration, given the
hybrid nature of many sport organizations which often combine profit and non- profit objective the concept
of hybrid entrepreneurship offers a valuable the lens through which to understand entrepreneurial dynamics
in sport settings (Gonzalez-Serrano et al., 2024).

Although extensive research has been conducted on entrepreneurship and hybrid entrepreneurship, a
noticeable gap remains especially in the context of Iran’s sports industry, so in the presentation of the
research background, these factors have been investigated alone and in connection with other variables. For
instance, Demir et al. (2022) in their study titled "Hybrid Entrepreneurship: A Systematic Literature
Review," concluded that hybrid entrepreneurship is a multifaceted phenomenon shaped by individual
motivations, contextual factors, and career dynamics, and that it plays a significant role in enabling
entrepreneurs to balance risk, test business viability, and gradually transition into full-time entrepreneurship.
Ribeiro et al. (2023) in their study titled "Hybrid Entrepreneurship: A Systematic Review," concluded that
hybrid entrepreneurship often serves as a transitional phase between traditional employment and full-time
entrepreneurship, driven by motivations such as financial security, the desire to test business ideas, and the
pursuit of professional independence. Nazari & Niazi (2024) in a study on sports entrepreneurship,
concluded that in order to enhance sustainable development in this field, implementing Clause 3 of Article 3
of the Constitution—which emphasizes the universal right to exercise—can significantly increase public
interest in physical activity. This heightened engagement may stimulate demand for sports-related products
and services, thereby facilitating employment growth within the sports sector. Ghanbari et al. (2025) in a
study on Iran's sports industry, stated that the emerging business development model in this sector enables
entrepreneurs and managers to comprehensively evaluate the factors influencing their businesses and to
design appropriate strategies. By identifying threats and opportunities, addressing challenges, facilitating
training programs, and establishing effective collaboration networks, this model fosters innovation and idea
exchange, ultimately ensuring business growth and sustainability. Cheraghi Hafshejani et al. (2025) in a
study on hybrid entrepreneurship in sports organizations, concluded that attention to appropriate
infrastructures and influential factors in hybrid entrepreneurship leads to improved recruitment, job
performance, and financial outcomes in sports organizations.

Dong (2024) researched cultural perspectives and management strategies in sports entrepreneurship. The
study concluded that understanding cultural insights can enhance sports entrepreneurship by transforming
management strategies. Organizations can drive innovation and achieve sustainable success in the sports
industry by emphasizing flexibility and diversity and leveraging cultural differences. In another study titled
"Cultural Perspectives on Entrepreneurship,” he demonstrates that there is a strong connection between
various fields of sports and entrepreneurship, presenting a new narrative about the compatibility and growth
of these two domains. Kappe et al. (2025) conducted a study on hybrid entrepreneurship and concluded that
due to the conflict between two jobs, hybrid entrepreneurship may lead to a decrease in satisfaction with the
primary job. Solesvik (2017) in his research titled "Hybrid Entrepreneurship: How and Why Do
Entrepreneurs Combine Employment with Self-Employment?" concludes that hybrid entrepreneurs should
not be viewed as a uniform group. Some hybrid entrepreneurs tend to continue balancing their paid jobs with
self-employment, while others are more likely to transition to full-time entrepreneurship. Ferreira (2023)
conducted a study titled "Marketing-Entrepreneurship Relationship: Evaluation of Mixed Entrepreneurs,”
which concluded that the number of marketers and entrepreneurs has drastically increased in recent years.
Naghizadeh Baghi et al. (2024) in their research titled "Investigating the Effect of Knowledge-Based Sports
Companies on Entrepreneurship and the Development of Sports Products” concluded that creating favorable
conditions for the establishment of knowledge-based sports companies is essential for promoting businesses
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related to sports and the production of sports goods and equipment. Seyed Hosseini et al. (2024) in a research
study, key categories for the growth of entrepreneurship in the sports industry have been identified, which
include: sustainable and environmentally friendly sports initiatives, digital developments in sports marketing,
and health and wellness services for athletes. Adibfar et al. (2023) in a research study titled "Investigation of
the Role of Age and Working Memory on the Relationship Between Motivation and Risk-Taking of
Potential Entrepreneurs,” the authors concluded that there is a significant relationship between motivation
and risk-taking behavior among potential entrepreneurs. Additionally, they found that older individuals and
variations in motivation levels can influence the performance of working memory in these potential
entrepreneurs. A study by Shiri et al. (2024) titled "Development of Entrepreneurial Mindsets of Iranian
Students" They have concluded and that universities integrate practical entrepreneurship activities like start
up events into both extracurricular and academic programs to boost student’s real word experience.
Neikouei et al. (2021) in their research titled "Identifying the Effective Factors of Sports Entrepreneurship in
Iran" concluded that there are four key concepts: inhibiting factors, facilitating factors, developing factors,
and consequences related to sports entrepreneurship. They noted that the sports entrepreneurship program in
Iran is influenced by various factors. By accurately identifying and understanding the mechanisms through
which these factors interact, we can observe significant growth in the entrepreneurship program in Iran.
Keshavarz & Mehri Shandi (2021) in a research study titled "Analysis of Barriers to Entrepreneurship in
Sports from the Perspective of Master's Students in Physical Education and Sports Sciences at Tehran
University" the authors identified seven key barriers that hinder the development of sports entrepreneurship.
These barriers, listed in order of priority, are: family-related obstacles, personal challenges, educational
issues, gaps in scientific expertise, financial constraints, cultural and social factors, and legal obstacles.
Sadeghi et al. (2019) in a study titled “Identifying the Impact of Bankruptcy Law Facilitation on
Entrepreneurial Action in Professional Football Clubs,” concluded that easing bankruptcy regulations
increases the tendency toward entrepreneurial activities.

In hybrid entrepreneurship people often take on two roles like being both an employee and their goals
may change over time. While this can create both opportunities and challenges. These challenges can get
worse if there’s not enough awareness of the environment, or if people have differences in culture
personality or age. Despite these difficulties hybrid entrepreneurship brings valuable benefits. It helps people
improve strategic thinking get more involved in solving problems and develop creative and innovative skills.
These advantages can grow even more when people work in setting that support flexible roles and encourage
adaptation. Hybrid entrepreneurs in the sports industry can achieve greater success in their field by adopting
a more open and conscious approach. This perspective not only enhances their individual activities but also
contributes to the growth of the sports industry as a whole, ultimately leading to increased economic
prosperity .The main objective of this research is to explore the key components of hybrid entrepreneurship
in Iran's sports industry and to develop a model based on these identified components. This study seeks to
uncover the complex interactions among the gaps in the field of hybrid entrepreneurship within Iran’s sports
industry.

Research Methods

This study employed a mixed-method approach, integrating both qualitative and quantitative techniques. It is
applied in purpose and descriptive-analytical in nature and method. The qualitative phase followed a
descriptive phenomenological approach based on Colaizzi’s method (1978), which aims to construct
meaning from lived experiences through dialogue with individuals who have directly encountered the
phenomenon. This approach is widely used in management and social sciences to uncover shared meanings
among experts.

Participants

The target population in both phases consisted of professors and entrepreneurs in the fields of Physical
Education and Business Management, selected for their relevance and expertise. In the qualitative phase, 16
participants took part in semi-structured interviews lasting 30 to 50 minutes each.

Research Instruments

Qualitative phase: Semi-structured interviews

Quantitative phase: A MICMAC analysis questionnaire, developed based on the qualitative findings. The
guestionnaire included nine items and was designed to gather expert opinions through pairwise comparisons.

Data Collection Procedures
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Qualitative phase: Data were collected using semi-structured interviews and snowball sampling until
theoretical saturation was reached.

Quantitative phase: Data were gathered using the MICMAC questionnaire, completed by the same experts
from the qualitative phase.

Data Analysis Methods

Qualitative data were analyzed using Colaizzi’s method, which involves: Describing the phenomenon,
extracting significant statements, formulating meanings, organizing themes, presenting a comprehensive
description. This process led to the identification of nine main themes and forty-one sub-them. Quantitative
data were analyzed using MICMAC software (version 1.1.1). The software generated direct and indirect
matrices, and variables were weighted based on their influence and dependency scores, forming the basis for
their placement on the influence-dependence map (Etemadifard et al., 2022; Shariat Nejad & Asgari, 2022).

Validity and Reliability

To ensure the trustworthiness of the qualitative data, the study applied Guba and Lincoln’s (1985) criteria:
Credibility: Achieved through active participant engagement, member checking, and triangulation.
Dependability: Ensured by detailed documentation and expert consultation. Confirmability: Maintained
through transparent, unbiased analysis and alignment with raw data. Transferability: Supported by rich
contextual descriptions and detailed participant profiles. In the quantitative phase, the validity of the
MICMAC instrument was reinforced through pairwise comparisons and the expertise of respondents, while
reliability was considered stable due to the consistency of expert evaluations. Table 1 presents the
demographic characteristics of the interviewees including their field of study, academic, degree and job
position (Habibi & Afaridi, 2021).

Table 1- Demographic Characteristics of Interviewees

Interviewees Field of Study Degree Job Position
P1 Business Administration Ph.D Assistant Professor
P2 Business Administration Ph.D Assistant Professor
P3 Business Administration Ph.D Assistant Professor
P4 Business Administration Ph.D Employee and Entrepreneur
P5 Business Administration Ph.D Employee and Entrepreneur
P6 Business Administration Ph.D Employee and Entrepreneur
P7 Business Administration Ph.D Employee and Entrepreneur
P8 Business Administration Ph.D Professor
P9 Sports management Ph.D Assistant Professor
P10 Sports management Ph.D Lecture
P11 Sports management Ph.D Lecture
P12 Sports management Ph.D Lecture
P13 Sports management Ph.D Lecture
P14 Sports management Ph.D Lecture and Entrepreneur
P15 Sports psychology Ph.D Employee and Entrepreneur
P16 Sports psychology Ph.D Employee and Entrepreneur

As previously mentioned, Table 1 presents the demographic characteristics of the specialists.

Findings

To address the primary research question, we first extracted the main themes using the phylogenetic method.
Following that, we presented the concepts derived from the findings through a comprehensive analysis. The
results are illustrated in Tables 2 (Main and Sub-themes), Figure 1 (Direct and Indirect Influences of
Identified Factors), Figure 2 (Distribution Pattern of All Variable Types on the Map), and Figure 3 (Model of
Hybrid Entrepreneurship in Iran's Sports Industry). The subsequent section will present the data analysis in
both qualitative and quantitative formats.

Table 2- The main and Sub-themes of hybrid entrepreneurship in Iran's sports industry

Main Themes Sub-themes
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Main Themes

Sub-themes

Creativity and
innovation

Technology

Communication
skills
Cultural and
climatic
characteristics

Personality traits

Attracting
sponsorship
Economic
conditions

Long-term
planning

Employing
expert human
resources

Supporting and welcoming creative ideas. Having an open and creative mentality. Not having a prejudicial
mentality about new ideas. Paying attention to innovation and creativity in clothing and sports goods.
Creating the necessary platforms for entrepreneurship. Not being prejudiced about new opinions.

Utilizing new technology. Exploring various modern marketing methods. Leveraging new software
applications in sports. Accessing the latest information globally.

Encouraging creativity. Fostering loyalty to work. Improving funding, attracting investments. Prioritizing
customer orientation.

Paying attention to the culture and beliefs of the geographical area. Paying attention to the weather of the
geographical area. Paying attention to the common customs and traditions in the geographical area. Paying
attention to the ceremonies and celebrations in the geographical area. Paying attention to the facilities
available in the geographical area.

Risk-taking. Problem-solving abilities. Foresight. Economic knowledge. Management skills are essential for
success. It is important to maintain order in the workplace. Foster an entrepreneurial culture. Create a
healthy competitive environment. Additionally. Complying with laws and regulations and being mindful of
market policies are crucial.

Business support. Existence of financial infrastructure. Business continuity

Attention to sanctions. Consideration of people's financial conditions. Attention to financial opportunities
and threats

Short-term planning. Medium-term planning. Having a work calendar. Paying attention to special days and
occasions in the country

Creative ideation. Job creation among graduates of physical education and sports sciences. Interaction
between graduates of physical education with other fields. Creating a sense of security due to people's
knowledge and skills

Based on the data collected from interviews and observations during the field operations, 81 codes were
identified from the 16 interviews. After eliminating duplicate codes, 41 codes emerged as secondary themes,
while 9 were classified as main themes. This analysis adheres to the phenomenological method outlined by
Colaizzi (1987) and is presented in Table 2.

The analysis presented in Table 2 identifies nine main themes, which include creativity and innovation,
technology, effective communication skills, cultural and climatic characteristics, personality traits, sponsor
attraction, economic conditions, long-term planning, and the employment of expert manpower. Additionally,
41 sub-themes were identified through interviews conducted using the phenomenological method.

Classify variables according to their influences

Rank Wariable Wariable
1 1 - Technology 1 - Technaology
2 7 - ChrnatickC 7 - ClmaticiC
3 4 - Human reso 4 - Human reso
4 3 - Planing 3-Flaning |5
R B . Efective c I: ::I E - Economic o E
B E - Economic o b -Efective © 7
7 | 9-Creatived 3 - Creativeld |3
a 2 - Sponzershi 2 - Sponzershi |3
9 8 - Perzanalit 8 - Perzanalit E

Figure 1. The direct and indirect influence of identified factors

39



40| Archives in Sport Management and Leadership, Vol. 3, No. 2, 2025

Figure 1 illustrates the direct and non-deterministic influence of the factors identified through Mic-Mac
analysis in the hybrid entrepreneurship model presented within Iran's sports industry. The factors with the
highest impact are technology and cultural-climatic factors.

Potential direct influence/dependence map

Tech nolﬁfi

inlence

Climatic&C

R L EEEEEEEE T e e e r PP e P PR e PP P

Human reso

@4

| o
[Economicc]  [Planing) 2
o [ % - o :
H Creativell ﬁ

| =

| z

2

dependence” .

Figure 2. The distribution pattern of all types of variables in the map (dependency-influence)

Figure 2 illustrates the distribution pattern of variables based on direct effects analysis. This analysis
reveals how these variables are positioned on the map according to two patterns: system stability and
instability. The findings indicate that the analyzed system is stable, highlighting the consistency and
influence of certain variables over others. This model indicates that there are no factors present in the
autonomous region. An autonomous region is characterized by a low degree of dependence and influence
from the identified variables. These variables can be easily separated from the system because they have
weak connections to it. Their presence or absence does not affect the overall functioning of the system. In the
relevant area, there are personality traits, specialized human resources, communication skills, economic
conditions, long-term planning, sponsorship attraction, and creativity.

The variables in this area exhibit strong dependence with weak direction., in other words, they have a
significant influence on the system while exhibiting little influence. There are cultural and climatic factors in
the independent region. The variables identified in this area demonstrate low dependence and high direction.
These variables possess high influence along with low influence characteristics. There is a technological
factor in the linked area. The variables identified in this area exhibit a high degree of dependence and
significant guiding power. The impact and effectiveness of these variables are substantial., even a small
change can lead to fundamental and noticeable changes in the system.
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Indirect influence graph
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Figure 3. It illustrates the interpretive structural model of hybrid entrepreneurship within Iran’s sports
industry

Figure 3 displays the interpretive structural model of hybrid entrepreneurship in Iran's sports industry.
The software's output identifies technology as the most influential factor. According to the model's
guidelines, the technology factor, represented by a red line, has a greater impact than all other factors
identified in the qualitative research.

Discussion

The current research aimed to develop a hybrid entrepreneurship model for Iran's sports industry. In the
initial phase of the study, coding was performed, identifying nine main themes and 41 sub-themes. As
detailed in the findings section, the main themes identified through the phenomenological method are as
follows: creativity and innovation, technology, communication skills, cultural and climatic characteristics,
personality traits, sponsorship attraction, economic conditions, long-term planning, and access to expert
human resources. In today's global economy, organizational creativity and innovation are viewed as
significant advantages in business. Hybrid entrepreneurship involves individuals starting a secondary
business while maintaining their primary employment. This approach requires a specific set of leadership
skills to achieve sustainable success. The rapid advancements in digital technologies over the past decade
have paved the way for the remarkable growth of electronic sports businesses.

Technological tools help hybrid entrepreneurs manage both roles effectively. However, the key to
navigating the complexities of these dual commitments lies in possessing entrepreneurial leadership
competencies, such as adaptability, strategic thinking, opportunity recognition, and the ability to motivate
others. These leadership skills are crucial for effective decision-making, resource allocation, and team
coordination, especially when entrepreneurs need to balance their time and energy between two professional
responsibilities. Research indicates that traits like coaching, influencing others, and being driven by
opportunities are essential for hybrid entrepreneurs to thrive in dynamic and competitive environments. A
comprehensive understanding of technological aspects and challenges can greatly contribute to the
advancement of the sports industry (Aghayi Khan Mohammad et al., 2025). In this regard, the study
aligns with the research by Mirayi and Noraei (2015) which concluded that: "Technology plays a vital role
in modern entrepreneurship by enabling innovation, expanding market access, and accelerating business
growth. According to the findings of this study, hybrid entrepreneurship in Iran is mainly seen as an
economic and social solution to address various challenges. In contrast on a global scale, it is recognized as a
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strategic approach for gradual business growth and innovation. The key differences between these
perspectives are influenced by factors such as infrastructure, government support, and entrepreneurial
culture. Creativity is recognized as one of the most crucial factors for success in a competitive environment.

Additionally, the demands of entrepreneurial work have compelled individuals to engage in creative
activities alongside their primary roles within organizations (Yunita, 2021). Today's advanced society owes
its progress to individuals who transform their creative dreams and ideas into reality, demonstrating the
independence necessary to explore new opportunities. Entrepreneurship demands a unique blend of creativity
and innovation to turn targeted activities into tangible outcomes. The outcome of creativity and innovation
aligns with research Ambiyar et al. (2024), Chung et al. (2024), Ordefiana et al. (2024). One of the key
factors contributing to the growth of creativity and innovation is technology. Recent research on
entrepreneurship highlights the significant role technology plays in developing various entrepreneurial
methods. In this regard, it can be pointed out that the research is in line with Liu et al. (2024), Ghasemzadeh
and Salatin (2019), Sakhteh and Karimi (2019). Utilizing technology in various types of the entrepreneurship
especially hybrid entrepreneurship, enhances speed and accuracy, saves time, reduces the physical volume of
information storage, increases transparency in processes, supports remote work, and lowers costs.

In today's modern economy, the importance of communication skills has increased significantly alongside
the use of new technology, as competition in the market has greatly expanded, Managers and entrepreneurs
should always prioritize communication skills, as they can provide a competitive advantage. People tend to
prefer environments where they feel safe, and effective communication is a key factor that attracts
individuals to the workplace. This research aligns with the findings of Martiz et al. (2023), Hassaniyanpour
and Moradi (2023), Neamati et al. (2016) and which concluded that there is a positive and significant
relationship between communication skills and entrepreneurship.

The next important factor to consider is the cultural and climatic characteristics. When pursuing
entrepreneurship and hybrid entrepreneurship, it is essential to recognize that the shared values, beliefs, and
practices within a specific culture and climate can play a crucial role in the entrepreneur's success. Paying
attention to the specific climate of a region, its beliefs and values, as well as other cultural and environmental
factors, can serve as a foundation for enhanced creativity and innovation in entrepreneurship. Currently,
cultural issues have accelerated development across various political and economic dimensions. The
enhancement of cultural and climatic capital, alongside additional factors, has played a crucial role in
multiple aspects of the country. In this context, the research aligns with the findings of Farokh (2017).

The next known factor was personality traits. Personal characteristics of people can strengthen the success
of a person in business and reduce possible problems and failures in entrepreneurship. Individual and
personality traits such as risk-taking, patience, ability to solve problems, foresight, etc. are factors that exist
in every person and make the role of personality traits important. In this context, it can be noted that the
research aligns with previous studies Mohammadi et al. (2011).

The next important factor is attracting sponsorship. Securing financial sponsorship can serve as a strategic
tool for achieving entrepreneurial goals, gaining a competitive advantage, and enhancing market
performance. One key point is that financial support must be used efficiently, leading to improved
performance in the market. This, in turn, contributes to the overall prosperity of the entrepreneurial venture.
In this context, the research is related to the studies of Koronios et al. (2021), Pugalis et al. (2016).

The next factor to consider is the state of economic conditions. Entrepreneurship is viewed as a key
strategy for the economic development of countries. It enhances both supply and demand, creates jobs, and
ultimately improves the quality of life. In this context, it is important to highlight that the research aligns
with previous studies Amoro6s et al. (2023), This article concludes that economic conditions have a
significant impact on entrepreneurship. The article concludes that to achieve economic development, it is
essential to expand entrepreneurial activities. Additionally, greater emphasis should be placed on education,
fostering an entrepreneurial tradition, enhancing infrastructure, and providing government support.

Effective long-term planning is crucial for entrepreneurship. Proper planning helps navigate the path to
success. In every business, there are unpredictable and complex factors that can transform threats into
opportunities when approached with thoughtful and principled planning. According to the opinions of the
professors and experts interviewed, effective management and economic knowledge require long-term
planning. A successful entrepreneur must consistently achieve her desired results through patience and
resourcefulness rooted in careful planning. The absence of planning, especially long-term planning, can lead
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to significant and often irreparable consequences. Gielnik et al. (2015) emphasized the importance of long-
term planning in entrepreneurship, highlighting how complexity and uncertainty necessitate a comprehensive
approach to planning. The findings of this research align with those of Mirvahedi et al. (2021).

The final key factor was skilled labor. In today's dynamic work environment, utilizing expert personnel is
essential for creating and sustaining competitive advantage. The importance of utilizing expert human
resources is crucial for achieving objectives such as competitiveness in the global market, economic
efficiency in projects, and optimal utilization of national resources, including foreign exchange Cardella
(2021) has stated in her book titled Human Resource Management that the use of expert human resources is
one of the most important elements in business, this becomes more evident when the expert human resources
increase productivity with their knowledge, expertise, and creativity. The result of this research is in line
with the research Payandeh Najafabadi and Ainalivarnosfaderani (2021).

This research concludes that entrepreneurs and managers should optimize the productivity of their
resources to foster growth and development in entrepreneurship. This can be achieved through creativity and
utilizing skilled human resources. In the quantitative analysis conducted using Mic-Mac technology emerged
as the most influential factor, followed by cultural and climatic characteristics, as well as creativity and
innovation.

Conclusion

The results of this research indicate that technology is the most influential factor in the area of hybrid
entrepreneurship within Iran's sports industry. In today's world, technology has become a fundamental aspect
across various fields, including the humanities, medicine, and engineering. The use of technology in
entrepreneurship is directly linked to economic prosperity and plays a significant role in its development. In
hybrid entrepreneurship, technology can bridge the gap created by economic growth and social changes,
making it a key factor for success in Iran's sports industry. Based on the analysis of this research, the authors
highlight factors that distinguish this study from others in the field of hybrid entrepreneurship.

Several factors contribute to market development and communication through technology, including
market analysis and innovative marketing methods, particularly intelligent marketing. This encompasses
recommendation systems, Sentiment analysis systems, and Natural Language Processing (NLP) systems, all
of which illustrate the influence of technology on hybrid entrepreneurship. For example, a recommendation
system provides entrepreneurs with insights into the decisions and promotions to implement based on a
region's unique climatic and cultural characteristics. The growth of electric sports can be enhanced through
technology, as hybrid entrepreneurs can leverage innovative tools to identify, promote, and expand this
sector. Additionally, technology can facilitate the development of sports equipment. Hybrid entrepreneurs
can utilize advanced technologies and artificial intelligence to design various types of sports apparel,
footwear, and other gear tailored to different sports and the predominant cultural preferences of the specific
region. According to the findings of this research, hybrid entrepreneurs in the sports industry can leverage
technology to explore new approaches in hybrid entrepreneurship. By Doing so, they can create and
implement strategic plans that enhance their business income.

Technology plays a crucial role in enhancing the effectiveness of hybrid entrepreneurship by enabling
individuals to manage a secondary business alongside their primary occupation efficiently. Digital tools like
time management applications and accounting software streamline operational tasks and optimize resource
allocation. Additionally, online platforms allow entrepreneurs to offer products or services remotely,
eliminating the need for a physical presence and expanding their market reach. Digital marketing strategies,
especially those used on social media, help in customer acquisition and brand development at a relatively
low cost. Furthermore, access to online educational resources empowers individuals to learn essential
entrepreneurial skills without disrupting their main professional responsibilities. In summary, technological
advancements have significantly increased the accessibility, flexibility, and productivity of hybrid
entrepreneurial models.

Finally, it is recommended that future research focus on the role of technology in hybrid entrepreneurship
within the sports industry, particularly concerning emerging trends and transformative technologies.
Researchers should stay informed about technological advancements and their implications for technology
transfer, as well as the challenges and opportunities that arise. By Doing so, they can develop strategies to
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leverage these innovations for regional, national, social, and economic benefits. Research on hybrid
entrepreneurship in Iran utilizing mixed methods encounters significant challenges. These include limited
access to reliable data, cultural hesitance regarding disclosure, and the methodological complexities involved
in integrating qualitative and quantitative approaches. Furthermore, institutional and resource constraints
impact the feasibility and depth of these studies.

Acknowledgments
We are grateful to the anonymous reviewers for their valuable feedback.

Conflicts of Interest
There is no potential conflict of interest.

Funding
The current study received no financial from any organization or institution.

References

Adibfar, P., Chitsaz, E., & Etemadi, M. (2023). Investing the Role of Age and Working Memory on the Relationship
Between Motivation and Risk- taking of Potential Entrepreneurs. Journal of Entrepreneurship and Innovation
Research, 2(4), 1-15. https://doi.org/10.22034/eir.2024.183611 (In Persian).

Afshari Pour, N., Hakak Zadeh, M., & Razaghi, M. E. (2021). An Entrepreneurial Capacity Model in Iran's Sports
Industry with a Combination of Design Approaches. Strategic Studies on Youth and Sports, 20(53), 193-212.
https://doi.org/10.22034/ssys.2021.463 (In Persian).

Aghayi Khan Mohammad, T., Nobakht, F., & Farkhondeh, H. (2025). An Analytical Review of the Research Literature
on E-Sports Businesses (From Concepts to Development Models). Archives in Sport Management and Leadership, [In
Press]. https://asml.ui.ac.ir/article_29725.html (In Persian).

Ambiyar, A., Zulwisli, Z., Anwar, M., & Herayono, A. (2024). The Effect of Theory of Planned Behavior (TBP) and
Creativity-Based Industry Perception on Digital Entrepreneurship: An Innovativeness as Mediator. PaperASIA, 40(3b),
96-105. https://doi.org/10.59953/paperasia.v40i3b.100

Amoros, J. E., Ciravegna, L., Mandakovic, V., & Stenholm, P. (2023). Necessity or opportunity? The effects of state
fragility and economic development on entrepreneurial efforts. Entrepreneurship Theory and Practice, 43(4), 725-750.
https://doi.org/10.1177/1042258717736857

Bakhshandeh, H., Jalaee, S. A., Esmaeili, M., & Rasuli, M. (2020). Estimating the Economic Growth Model of Iran's
Sport Industry. Sport Physiology & Management Investigations, 12(2), 9-23.
https://www.sportrc.ir/article_115106.htmlI?lang=en (In Persian).

Cardella, G. M., Hernandez-Sanchez, B. R., & Sanchez-Garcia, J. C. (2021). Entrepreneurship and sport: A strategy for
social inclusion and change. International Journal of Environmental Research and Public Health, 18(9), 4720.
https://www.mdpi.com/1660-4601/18/9/4720

Cheraghi Hafshejani, H., & Asefi, A. A. (2025). Hybrid entrepreneurship development model in sports: A qualitative
study. Journal of Sport Management, [In Press]. https://jsm.ut.ac.ir/article_103157.html?lang=en (In Persian).

Chung, D., Yang, S. & Marhold, K. (2024). Investigating the Relationship between Technological Entrepreneurship and
National Innovativeness: Moderating Effects of Intellectual Property Protection and R&D Transfer
Environment. Entrepreneurship Research Journal, 14(3), 1341-1371. https://doi.org/10.1515/erj-2020-0530

Demir, C., Werner, A, Kraus, S., & Jones, P. (2022). Hybrid entrepreneurship: A systematic literature review. Journal
of Small Business & Entrepreneurship, 34(6), 705-727. https://doi.org/10.1080/08276331.2020.1764738

Dong, X. (2024). A Cultural Perspective on Entrepreneurship: A Case Study of Sports Entrepreneurship Management
Strategies in China. Journal of Sport Psychology, 33(2), 46-57. https://rpd-
online.com/manuscript/index.php/rpd/article/view/1698



https://doi.org/10.22034/eir.2024.183611
https://doi.org/10.22034/ssys.2021.463
https://asml.ui.ac.ir/article_29725.html
https://doi.org/10.59953/paperasia.v40i3b.100
https://doi.org/10.1177/1042258717736857
https://www.sportrc.ir/article_115106.html?lang=en
https://www.mdpi.com/1660-4601/18/9/4720
https://jsm.ut.ac.ir/article_103157.html?lang=en
https://doi.org/10.1515/erj-2020-0530
https://doi.org/10.1080/08276331.2020.1764738
https://rpd-online.com/manuscript/index.php/rpd/article/view/1698
https://rpd-online.com/manuscript/index.php/rpd/article/view/1698

Designing a Hybrid Entrepreneurship Model for the Sports Industry... Fekrat & Jaberi | 45

Etemadifard, A., Tabaeian,K., Pilevari,N., & Khamseh, N. (2022) Designing an Integrated Development Model for
Electronic Banking Services Innovation Based on Dynamic Capabilities Using Fuzzy MICMAC. Journal of Innovation
and Value Creation, 10(20), 147-166. http://journalie.ir/en/Article/32120 (In Persian).

Farokh, S., Kordnaeij, A., Khodadad Hosseini, S. H., & Zali, M. R. (2017). Identification of a Growth framework for
Small and Medium-Sized Enterprises in Iranian Food Industry, using Grounded Theory. Journal of Entrepreneurship
Development, 10(3), 457-475. https://doi.org/10.22059/jed.2018.224841.652087 (In Persian).

Ferreira, S., Fidalgo, P., & Abreu, P. (2023). Social enterprises in culture and the arts: institutional trajectories of
hybridisation in the Portuguese changing cultural mix. International Journal of Cultural Policy, 29(7), 926-941.
https://doi.org/10.1080/10286632.2022.2144843

Gielnik, M. M., Frese, M., & Stark, M. S. (2015). Planning and entrepreneurship. In The Psychology of Planning in
Organizations (pp. 289-311). Routledge. https://B2n.ir/kg2709

Ghanbari, A., Soltanhoseini, M., Halajpoor, Z., & Borgheyan, Z. (2025). Emerging business development model in the
sports industry. Archives in Sport Management and Leadership, 3(1), 23-43.
https://doi.org/10.22108/asml.2025.143617.1057

Ghasemzadeh, M., & Salatin, P. (2019). The impact of Information and Communication Technology on
Entrepreneurship in Selected Countries: panel data Approach. New Economy and Trad, 14(1), 107-128.
https://www.sid.ir/paper/384726/en (In Persian).

Gonzélez-Serrano, M. H., Hammerschmidt, J., Puumalainen, K., & Calabuig, F. (2024). Sport entrepreneurship: The
role of innovation and creativity in sport management. Review of Managerial Science, 18, 413-
437. https://doi.org/10.1007/s11846-023-00711-3

Habibi, A., & Afaridi, S. (2021). Applications in Multiple Attribute Decision Making. Narvan. (In Persian).

Hammerschmidt, J. (2024). Sport entrepreneurship dynamics: insights from professional football and beyond.
Lappeenranta- Lahti: University of Technology LUT. https://urn.fi/lURN:ISBN:978-952-412-067-8

Hassaniyanpour, K., & Moradi, R. (2023). Investigating Communication Skills with Entrepreneurial Skills and Social
Innovation. First National Conference on Dynamic Management and Knowledge-Based Economy, Tehran, Iran.
https://civilica.com/doc/1970207/ (In Persian).

Hattink, B., & Groen, A. (2021). A system innovation related to sports entrepreneurship. In Innovation and
Entrepreneurship in Sport Management (pp. 36-56). Edward Elgar Publishing.
https://doi.org/10.4337/9781783473960.00011

Keshavarz, L., & Mehri Shandi, S. (2021). Analysis of the Barriers to Entrepreneurship in Sport from the Perspective of
M.A Students of physical education and sport sciences at the University of Tehran. Applied Research in Sport
Management, 9(4), 163-169. https://doi.org/10.30473/arsm.2020.7324 (In Persian).

Khanyourdi, M.N., Khabiri, M., & Alidoust Ghahafarrokhi, E. (2021). Analysis of barriers to entrepreneurship in sports
from the perspective of sports experts. Journal of Sports Management, 18(2), 229- 250.
https://doi.org/10.48301/kssa.2021.130681 (In Persian).

Khodadosti, M., Mohammadi Far, Y., & Naderi, N. (2021). Conceptualization of Hybrid Entrepreneurs success model
in Iran. Journal of Entrepreneurship Development, 16(5), 347-367. https://doi.org/10.22059/jed.2024.356514.654159
(In Persian).

Kappe, K., Urbig, D., Lengsfeld, S., Carr, J. C., & Rupietta, C. (2025). When entrepreneurship and employment collide:
Conflicts of hybrid entrepreneurs and their impact on wage employment satisfaction. Journal of Business Venturing
Insights, 24, e00564. https://doi.org/10.1016/j.jbvi.2025.e00564

Koronios, K., Vrontis, D., & Thrassou, A. (2021). Strategic sport sponsorship management—A scale development and
validation. Journal of Business Research, 130, 295-307. https://doi.org/10.1016/j.jbusres.2021.03.031

Liu, J., Hu, J., Wu, D., & Chen, J. (2024). Patterns of Technological Entrepreneurship and Their Determinants:
Evidence from Technology-Based Manufacturing Firms in China. Entrepreneurship Research Journal, 14(3), 1259-
1278. https://doi.org/10.1515/erj-2021-0256

45


http://journalie.ir/en/Article/32120
https://doi.org/10.22059/jed.2018.224841.652087
https://doi.org/10.1080/10286632.2022.2144843
https://b2n.ir/kq2709
https://doi.org/10.22108/asml.2025.143617.1057
https://www.sid.ir/paper/384726/en
https://doi.org/10.1007/s11846-023-00711-3
https://urn.fi/URN:ISBN:978-952-412-067-8
https://civilica.com/doc/1970207/
https://doi.org/10.4337/9781783473960.00011
https://doi.org/10.30473/arsm.2020.7324
https://doi.org/10.48301/kssa.2021.130681
https://doi.org/10.22059/jed.2024.356514.654159
https://doi.org/10.1016/j.jbvi.2025.e00564
https://doi.org/10.1016/j.jbusres.2021.03.031
https://doi.org/10.1515/erj-2021-0256

46 | Archives in Sport Management and Leadership, Vol. 3, No. 2, 2025

Maleki, M., Fatemi, M., Rezaei Moghaddam, K., Hayati, D., & Nasiri, S. M. (2024). An exploration of the components
of hybrid entrepreneurship acceptance among publing sector empolees: A case study of Fars Province. Journal of
Education and Entrepreneurship Management, 2(4), 95-124. https://doi.org/10.22126/eme.2024.10054.1078 (In
Persian).

Maritz, A., Nguyen, Q., & Ismail, A. (2023). Hybrid Entrepreneurs as the Neoteric Driver of Skill Variety and
Economic Prosperity. Administrative Sciences, 13(6), 140. https://doi.org/10.3390/admsci13060140

Mirayi, V., & Noraei, A. (2015). Technology and Entrepreneurship. The First International Conference on Accounting,
Management, and Innovation in Business, Tehran, Iran. https://civilica.com/doc/396868/ (In Persian).

Mirvahedi, S., Zandi, R., & Ghaderi, E. (2021). Decision-making logic of hotel senior managers in economic
fluctuations based on entrepreneurial approaches. Journal of Tourism Planning and Development, 10(36), 148-169.
https://doi.org/10.22080/jtpd.2021.20481.3433 (In Persian).

Mohammadi, H., Ahmadi, E., & Amin shayan jahromi, S. (2011). On the Relationship between Personality
Characteristics and Entrepreneurship of Women. Quarterly Journal of Woman and Society, 2(5), 99-120.
https://jzvj.marvdasht.iau.ir/?_action=articleInfo&article=1211&lang=en (In Persian).

Naghizadeh Baghi, A., Azizian kohan, N., & Mahdavi, A. (2024). Investigating the effect of sports knowledge-based
companies on entrepreneurship and development of sports products. Journal of Entrepreneurship Research, 3(4), 63-76.
https://doi.org/10.22034/jer.2024.2036562.1167 (In Persian).

Nazari, R., & Niazy, P. (2024). Presentation of a sustainable development model for Iranian sports entrepreneurship.
Archives in Sport Management and Leadership, 2(1), 25-35. https://doi.org/10.22108/asml.2023.137547.1021

Neamati, M.A., Karami, M., & Mohammadi, H. (2016). The Relationship between Communication Skills and
Entrepreneurship Skills among Allameh Tabatabai University and Kharazmi. Journal of Research in Educational
Systems, 9(31), 285-325. https://www.jiera.ir/article 49465.html (In Persian).

Nikouei, A., Esmaili shazandi, M., & Ashrafganjouei, F. (2021). Identifying the effective factors of sports
entrepreneurship in Iran. Applied Research in Sport Management, 10(2), 77-88.
https://doi.org/10.30473/arsm.2021.8187 (In Persian).

Ordefiana, X., Vera-Gilces, P., Zambrano-Vera, J., & Jiménez, A. (2024). The effect of high-growth and innovative
entrepreneurship  on  economic  growth. Journal  of  Business  Research,  Elsevier, 171(C).
https://ideas.repec.org/a/eee/jbrese/v171y2024ics0148296323006021.html

Payandeh Najafabadi, E., & Ainalivarnosfaderani, D. (2021). Long-term Goal Setting for the Development of Rural
Entrepreneurship and Job Creation in the Field of Agriculture. First National Conference of Entrepreneurial, Tehran,
Iran. https://civilica.com/doc/1230892/ (In Persian).

Pugalis, L., Davidson, J., Mcleay, F., & Round, A. (2016). Tough times, difficult choices and public entrepreneurship: Is
sponsorship a winning solution. In New Perspectives on Research, Policy & Practice in Public Entrepreneurship, (pp.
37-59). Emerald Group Publishing Limited. https://doi.org/10.1108/S2040-724620160000006002

Ribeiro, M. I. B., Lopes, I. M., Victor, J. A. M., & Fernandes, A. J. G. (2023). Hybrid entrepreneurship: A systematic
review. Marketing and Smart Technologies: Proceedings of ICMarkTech 2022, (Vol. 2), 439-
457 https://doi.org/10.1007/978-981-19-9099-1_30

Raffiee, J., & Feng, J. (2014). Should | quit my day job?: A hybrid path to entrepreneurship. Academy of Management
Journal, 57(4), 936-963. https://doi.org/10.5465/amj.2012.0522

Ratten, V. (2018). Sport Entrepreneurship: Developing and Sustaining an Entrepreneurial Sports Culture. Springer.

Ratten, V. & Hayduk, T.(2020). Sport, fitness, and lifestyle entrepreneurship. International Entrepreneurship and
Management Journal, 16(3), 783-793 https://doi.org/10.1007/s11365-020-00666-x

Sadeghi, H., Khosravi, M., & Mohammadi Kazemi, R. (2019). The effect of personal financial characteristics on
entrepreneurial intentions of students from the Faculty of Entrepreneurship, University of Tehran. Journal of
Entrepreneurship Development, 12(3), 461-480. https://doi.org/10.22059/jed.2020.289669.653130 (In Persian).

Sakhteh, S., & Karimi, A. (2019). Factors influence on open innovation in digital entrepreneurshipl. Journal of
Entrepreneurship Development, 11(4), 719-737. https://doi.org/10.22059/jed.2019.268571.652771 (In Persian).



https://doi.org/10.22126/eme.2024.10054.1078
https://doi.org/10.3390/admsci13060140
https://civilica.com/doc/396868/
https://doi.org/10.22080/jtpd.2021.20481.3433
https://jzvj.marvdasht.iau.ir/?_action=articleInfo&article=1211&lang=en
https://doi.org/10.22034/jer.2024.2036562.1167
https://doi.org/10.22108/asml.2023.137547.1021
https://www.jiera.ir/article_49465.html
https://doi.org/10.30473/arsm.2021.8187
https://ideas.repec.org/s/eee/jbrese.html
https://ideas.repec.org/a/eee/jbrese/v171y2024ics0148296323006021.html
https://civilica.com/doc/1230892/
https://doi.org/10.1108/S2040-724620160000006002
https://doi.org/10.1007/978-981-19-9099-1_30
https://doi.org/10.5465/amj.2012.0522
../Downloads/Ratten,%20V.%20&%20Hayduk,%20T.(2020).%20Sport,%20fitness,%20and%20lifestyle%20entrepreneurship. International%20Entrepreneurship%20and%20Management%20Journal, 16(3),%20783–793
../Downloads/Ratten,%20V.%20&%20Hayduk,%20T.(2020).%20Sport,%20fitness,%20and%20lifestyle%20entrepreneurship. International%20Entrepreneurship%20and%20Management%20Journal, 16(3),%20783–793
https://doi.org/10.1007/s11365-020-00666-x
https://doi.org/10.22059/jed.2020.289669.653130
https://doi.org/10.22059/jed.2019.268571.652771

Designing a Hybrid Entrepreneurship Model for the Sports Industry... Fekrat & Jaberi | 47

Seyed Hosseini, R. N., Roumiani, M., & Roumiani, S. (2024). Key categories for the growth of entrepreneurship.
Journal of Entrepreneurship Development, 17(1), 80- 119. https://doi.org/10.22059/jed.2024.365400.654266 (In
Persian).

Shariat Nejad, A., & Asgari Zahabi, S. (2022). The survey of the impact of hybrid entrepreneurship on career success.,
Explain the mediating role of diverse career path orientation (Case study: Businesses located in industrial states of
Lorestan province). Industrial Management Studies, 20(65), 185-216. https://doi.org/10.22054/jims.2022.65543.2747
(In Persian).

Shiri, N., Khoshmaram, M., & Mehdizadeh, H. (2024). Development of Entrepreneurial Mindsets of Iranian Students.
Quarterly ~ Journal of Research and Planning in  Higher  Education, 30(2), 16- 33.
https://journal.irphe.ac.ir/article_713428 en.html (In Persian).

Solesvik, M. Z. (2017). Hybrid entrepreneurship: how and why entrepreneurs combine employment with self-
employment. Technology Innovation Management Review, 7(3), 33-41.
https://timreview.ca/sites/default/files/article_ PDF/Solesvik_TIMReview March2017.pdf

Yunita, T. (2021). The hybrid entrepreneurs are still working ambiguously: Will they have innovative behavior. SAR
Journal-Science and Research, 4(2), 52-57. https://www.ceeol.com/search/article-detail?id=963402

47


https://doi.org/10.22059/jed.2024.365400.654266
https://doi.org/10.22054/jims.2022.65543.2747
https://journal.irphe.ac.ir/article_713428_en.html
https://timreview.ca/sites/default/files/article_PDF/Solesvik_TIMReview_March2017.pdf
https://www.ceeol.com/search/article-detail?id=963402

